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Chapter 1: Digital Marketing Plan For
Nonprofits: The Definitive Guide
(Updated 2018)

When you're feeling overwhelmed by digital marketing it's best to step back
from the day to day to reevaluate your situation.

A good place to start is with your digital marketing plan.

This plan should be actionable and include specific steps and strategies you'll
take to achieve your marketing goals, while also translating the strategic
vision of your organization.
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We’ve broken the first chapter of this guide into four steps:

Define your digital marketing goals

Set expectations to measure digital marketing success

Uncover target audience insights to get your content read

Bring your digital marketing strategies together to establish an online
brand
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This is perfect for you whether you're flying solo, have the support of a team,
or are working with an agency/consultant.

Why Nonprofits Need A Digital Marketing Plan

Did you know that last year people in the U.S. gave $31 billion dollars online?

With six years of steady growth, one could argue that there has been a shift in
preference for how donors are choosing to support their nonprofit.

2012 10.7%

2013 13.5%
2014 13.0%
2015 7.1%

2016 7.9%

2017 1241%
2018 10.6%

Online giving is up 10.6% so far through April 2018.
NP3
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This creates an opportunity for organizations that are looking to expand their
brand presence online in order to connect with their audience — and like
minded individuals.
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Despite how difficult digital marketing can be, people still tend to approach it
like this:

m Create a piece of content
m Share on social media

m Move on to the next project

Step

o—0—90

: Share on social media Hope for results while
Ereamtg:]etce 8 and send an email to moving on to the next
subscribers project

Let’s take a look at why this doesn’t work.

First, it's easy for content to get lost in the 2 million blog posts published every
day.

You may have thought you wrote something of value, but none of that matters
if your website isn’t being found by potential visitors.
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Second, social media isn’t enough on its own to expose your organization to a
new audience.

These platforms make their revenue from advertising giving them no incentive
to show your post to thousands of feeds unless you pay for it.

An internal study of 1,000 nonprofit websites found that people are 7 times
more likely to visit a nonprofit’s website in a search result then they are
through social media.

47.09% Percentage of incoming traffic
by marketing channel

25.58%

12.32%
6.92%

; Pai
Organic Direct Referral Social Email o
Search Search
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65.33%
Percentage of incoming traffic
by social channel

12.35% .
8.98% ;359

3.82% 2.17%
B e 2 2

Facebook Twitter Reddit YouTube Other LinkedIn

(i O o, M

On average, visits from social media represent 6.92% (65.33% of which is
driven by Facebook) of all traffic to nonprofit websites compared to 47.09%
from organic search.

Step 1: Define Your Digital Marketing Goals

Defining your digital marketing goals help to identify the primary strategies you
need to accomplish your objectives.

For example, what strategies would you use if your goal is to build your brand
and grow your audience online?
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How would you then prioritize resources so they are spent on activities that
work to achieve that goal?

While these questions aren’t always easy to answer, you can chunk it down:

What is one of your organization’s goals?

What’s an action you need to take to achieve your goal?
What's a digital marketing strategy you want to focus on?
Who on your team will be responsible for taking this action?
When do they need to take this action?

o wn =

This is a goal | set that grew my email list by 86% in one week!

Exsning subrsiriere Ausfence Changs

86% growth in email
subscribers.
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Here’s how | did it...

First, | began by publishing a blog post with a content offer that was relevant

to the article.

In this case, 15 Online Fundraising Ideas That Actually Work has a

downloadable checklist.

Almost therel Please complete this form and click the bution below to gain instant access.

ONLINE FUNDRRAISING
STRATEGIES

Free Step-by-Step Checklist: Leverage

These Techniques For Your Site (+7
Bonus Strategies Not Found In The Post)

Email

The key to convincing someone to download your offer is to go above and
beyond expectations by delivering on value.

Not only does it condense the
article into a 2-minute read,
but this checklist doubles
the value by offering 7 bonus
strategies not found in the
post.

Next, to maximize reach |
integrated my promotion

Social
Media

Email
Marketing

Industry
[nfluencers

Conferences

Content
Promotion
Strategy

Guest
Blogs
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strategy across multiple channels.

| was then able to identify my top converting channel as a Twitter ad
promoting the checklist:

v Nonprofits Source
Source  @NonprofitSource v

Want more donations? Get our checklist ----->
14 Online #Fundraising Strategies (That
Work FAST) #nonprofit

ONLINE FUNDRAISING
STRATEGIES e

Onbng donaticns are o of the lasiest growing
methods of gving. Last year alone saw $27
Ballion in donations fom onfine Sources.

Hatw's vy Quesbon bor yo:

1% youl argardration doing averyihing i can i ke
advantage of this MASSIVE (foweh opponLiny?
T custom racesoox auniexces [ [[RORURIIRARURT
imiagve; & doesnT have 10 ba

I'm going Lo shass wih you 14 easy lunivasing sralegies
(PO yOuR FEvenus by BIM by leveraging custom il will (O YOU ONBNE IEvenes TODAY.

Free Step-By-Step Checklist:

nonpr 1ITNsS0l e.com

Retweets Likes

9 25 Qe VTGS

740 PM - 3 Jun 2017

@]
Y

£l o L) 25 il

On average, | that found 20% of the people who clicked my ad became an
email subscriber.

At a cost per click of $0.80, | spent $4.00 to get each new subscriber.
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Tweet Activity
2 Impressions 28,129
Nonprofits Source @MonpralilSowce
Want more donations? Get our checkhist --—-> 14 I'-
Online #Fundraising Strategies (That Work FAST) # 1,209 organic 26,920 promoted
#nonprofit
hitps_iicards twiller. comicards/ 8ceb4dshug/4bTi4 Total eng agemems 285
Link clicks 131
Promote your Tweet Petal spands 65

&= “our Tweei has 28,129 fotal impressions 50 i
far Likes | 25
et more mmpressions on this Tweet!

Profile ¢licks 18
vastiag s .
Relweels 9
Follows 3

Note: Only 4.5% of all impressions were organic.

As a nonprofit, a cost per lead of $4.00 isn’t bad when you consider the
average online one-time qift across sectors is $104.00.

Finally, | spent a month reaching out to relevant websites to build backlinks to
my page.

Referring domains uve mosx i Alltime  Oneyear | Last 30 days

@
/m.lun‘ﬂ'

3 |
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Backlinks, according to Google, are one of the top 3 search ranking factors.
What were the results?
First page on Google:

Keyword Volume KD CPC Traffic } Position URL

onling fundraising ideas 600 17 4.50 27 g 11 & nonprofitssource.com/online-fundraising-ideas/ »

By defining my goal and aligning strategies behind it, | was able to identify:
m A content offer that both converts and is shareable
m My most valuable digital channel for this campaign

m Ranking opportunities to sustain long-term growth

Step 2: Set Expectations To Measure Digital

Marketing Success

Setting expectations that align with your capabilities and resources are critical
to gaining continued support from leadership.

Leadership wants to see results in their investments and it’s your job, as a
marketer, to be able to show that progress.

10
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But turning your website into an inbound lead generating and branding
machine takes time and commitment.

A study by Ahrefs found that only 5.7% of all newly published pages will get to
Google Top 10 within a year.

Ranking performance of pages within 1 year from “first seen” hrefs

79.9%
74.8% 74.7%
70.1%
All Pages High DR Medium DR Low DR
High DR >=80
B RankinTop 10 ] Rank in Top 11-100 NotinTop 100  Medium DR 50-60

Low DR <30

The reality is that noticeable results can take 12-18 months on average,
regardless of how fine-tuned your digital marketing process is.

However, there are two ways to ensure you’re doing everything to track and
measure that progress as your marketing matures:

1. Tangible Measurements: Are typically revenue focused where the
desired outcome is to sell a service or receive donations while
accounting for expenses

11
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2. Intangible Measurements: Identity how, and most importantly
why, people behave the way they do when they engage with your
brand

Tangible measurements are easy to calculate and can fall into any number of
ratios and equations.

Here’s a list of a few of the basics every marketer should have in their toolkit,
but it is by no means exhaustive:

m Cost Per Click (CPC)

m Cost Per Impression (CPM)

m Cost Per Marketing Qualified Lead
m Cost Per Sales Qualified Lead

m Cost Per Sale (CPS)

m Click Through Rate (CTR)

m Landing Page Conversions

m Email Opt-In Rate

m Customer Lifetime Value

12
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As your marketing ramps up, some of your focus should be on finding
opportunities to lift your organic search.

The best way to measure that growth is with Google Analytics.

Within your analytics dashboard head over to Acquisition -> All Traffic ->
Channels

2 ACQUISITION

Overview
» All Traffic
Channels
Treemaps
Source/Medium
Referrals
»  AdWoaords
» Search Console NEW
»  Social

» Campaigns

B BEHAVIOR

[ CONVERSIONS

13
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Once you select the Channels tab it will bring up a chart showing your
organic traffic:

Explorer

Summary Site Usage Ecommerce

Sessions * V5. Selecta melric Day = Week Month d ...
® Sessions
20,000
10,000 -
—— —
October 2013 January 2014 April 2014 July 2014 Dctober 2014 January 2015 April 2015 July 2015

Primary Dimension: Keywerd Source Landing Page Other =

Secondary dimension ~ | Sort Type: | Default = ? advanced HH @ | | & | = |1
Acquisition Behavior
Keyward
— < Efls:t:s O Bounce Rate ;:::i;:l ::g,:usion
ration
285,535 68.35% 195,169 49.55% 00:02:27
\ of Total: 47 36% Avy for View % of Total: 46.8¢ Av for View Avg for View

] 1. (not provided) 234,251 (82.04%) 69.31% | 162,368 (B3.19%) 50.90% 31 00:02:26
(5 2 11,449 (4.01%) 61.26% 7012 (359%) 39.23% 3.7 00:02:50
L 6,733 (2.36%) 59.36% 3,997 (205%) 42.60% 347 00:02:40
fi 4. 4,702 (1.65%) 63.74% 2997 (1.54%) 41.00% 3.60 00:02:51
ER 2,685 (0.93%) 78.61% 2,087 (1.07%) 48.96% 2.88 00:02:04
| & 1,587 (0.56%) 62.19% 887 (05 40.96% 3.5 00:02:48

Selecting the Landing Page dimension will filter data to show individual page
performance.

14
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Another way to track organic page performance is to look at pages by clicks
by navigating to Search Analytics in Google Search Console.

Search Console

Dashboard
Messages (3)

» Search Appearance @

~ Search Traffic

Search Analytics
Links to Your Site
Internal Links

Manual Actions
International Targeting
Mobile Usability

» Google Index
» Crawl
Security Issues

Web Tools

15
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Once in the search analytics dashboard check the Clicks and CTR metrics
and then filter by Pages.

Search Analytics

za s pedormance on Google Search. Fider and cosspans i 0ty 0 befier undersiand wouwr Useds aeath patiems. Leam move.

+ Cheks mpressos < CTR ' Positon & st s are calculaied by pags for fhis groun o fBs Leam moee.

Custias = Pages Counties Dievices Search Typa TN ADDOBTENS Dates
S Piter - $o R~ Mo fie S S - Wel Mo e - Lt 38 g -
Tontal lichs Aon CTR S, pasiticn
P . M
A
AN
o noh o
3 / S o - \\\
i = e

Clicks are important because they show value. The more clicks a page
receives the more valuable it must be.

Try testing page titles & meta descriptions to optimize your clicks and increase
search rankings.

For example, I've found placing brackets in my page title tend to increase
clicks.

Online Fundraising ldeas (7 Strategies & 63% More Donations)

https://nonprofitssource.com/online-fundraising-ideas/ -
Apr 19, 2017 - 7 insanely easy online fundraising ideas that you can use to grow your revenues TODAY.

Intangible measurements, on the other hand, are more difficult to quantify
simply because people behave in unexpected ways.

16
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To first understand this, we need to put ourselves in the shoes of those who
engage with our brand.

This can prove to be difficult because it forces us to be aware of our
surroundings and the surroundings of others’.

We can then uncover why visitors take a particular action on your page.
Or, why they choose to leave without converting.

Was the information not appealing? Was the data not convincing? Is the
layout of your site overwhelming? Is the donation process frustrating?

Fortunately, the technology exists to help us answer some of these questions.

17
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Heat Maps, Click Maps And Session Recorders

I've recently come across a tool called Hofjar, that analyzes how people
behave when they land on your site.

Heat maps and click maps are helpful to show what content is most useful to
visitors.

DEVICE [l; 1.m] Dzz\ thJﬂ TYPE [.%'gcuch % MOVE [:smu.] [ ]

= 91.8% OF VISITORS REACHED THIS POINT

for a really great price. ) b Inbound.org and it's been amazing for me to gat Insights

.
s )
; =
3 Peter Nemvalts “w already.
it i @ sam Maliikarjunan y
HEAD OF MARKETING: HUBSPOT LAES HubSpht

You can see where people fall off from your page or if interactive content, like
videos, get watched.

My favorite feature by far is the recording tool that screen captures visitor
activity and behavior.

18
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Of course, these tools are not enough on their own to provide insight into your
audience’s needs.

For that, you'll need to dig a little deeper into audience pain points and
interests.

Step 3: Uncover Target Audience Insights (And Get
Your Content Read)

Your content may be well written and relevant, but none of that matters if your
audience isn’t interested in reading it.

This is why persona research is so important.

An easy way to start is to answer objections and pain points while writing for
donor intent.

For example, did you know the phrase, “where to donate furniture,” is
searched 990 times per month?

19
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Keyword Overview - where to donate furniture RVIBNCACHEDTAGE ) -EXPORT S
MONTHLY SEARCHES [LOCAL) BMONTHLY SEARCHES |GLOEAL) CLICK-THROUGH RATE RANKIMNG DIFFICLLTY

870 990 6.00% 38

COST PER CLICK MONTHLY COST ARERIDER HECRMAERNGER
$0.59 $257 42 2
{% Last 12 Monthas) {In Top 50 Organic Resuits)
Brosd Phrase  Ewact Broad Phrase  Exact
Cost/Click  $058 8050 5085 DadyCos:  $858 8046 3007 UNIVERSAL SEARCH IN SERP
Manthiy Clicks 438 e 2 Monthyy Cos= $357 #1380 $2.10

By acknowledging this pain point, Habitat For Humanity set up a page that
targets the phrase:

Looking for someihing? “ ¥ oy | ¥ m

m-' Habitat .
for Humanity Where We Housing

Volunteer Shop  Support gy impacl  Help preen

Does Habitat
ReStore offer
furniture
donation
pickup?

20
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What's the result?
Over 10,000 visits every month.

They then use that traffic as an opportunity to target donors by adding a call to
action.

* Filing cabinets
* Bookshelves
Please note that any upholstered or leather furniture must be free of any tears, stains or pet damage.

Renovating your home? Check out eight things you can donate during your renovation; your Habitat

ReStore may be able to pick those items up, as well.

See even more ways you can make donations on our donate page, or you can donate directly with the
form below. @&

v

Donate now

Every donation makes a difference

Here'’s the best part. You can uncover audience insights to get search traffic
like Habitat For Humanity:

e Survey visitors to your website
e Track audience engagement

e Leverage Facebook audience insights

21
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Survey Visitors On Your Website

Sending a survey to your email subscribers is one of the best ways to gain
insight into their wants and needs.

But what if instead of surveying your subscribers, you could also survey
anyone who visits your site?

That’s exactly what Qualaroo does.

Which of these topics would you like to learn
about? (pick all that apply)

B Surveying

@ Landing Pages
Did you find what you were looking for on

@ A/B Testing this page?

Is there anything preventing you from . Yes

signing up for a free trial at this point? @ Traffic generation

B Google Analytics @ No, | was looking for...

~¥ Powered by Qualaroo [?]

By placing a survey tool on your website you can prompt visitors to answer 1
to 2 step survey questions.

Start by asking about the kind of topics they want to read, the content medium
they enjoy most or which channel they prefer to receive updates from your
organization.

22
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You can even ask visitors what their willingness is to pay for webinars, training
sessions or memberships to price your offers.

Online surveys also provide a way to collect data from your audience as you
continue to write content to meet their needs.

Track Audience

Engagement

By looking at social engagement
you can determine trends in the
type of articles or offers your
audience enjoys and shares most

For example, the American
Diabetes Association tend to
receive a high amount of
engagement for research related
posts.

While recipe posts on average
receive 60%-85% less
engagement:

American Diabetes Association
May 24 at 12.02pm - &

SEE

Arecent study found that people with diabetes who wear continuous
glucose monitors may have lower A1C levels than those who don't—even if
they don't use an insulin pump. Learn more:

[l

CGMs Improve Blood Glucose Management Even
Without an Insulin Pump

Diabetes Forecast® is the Healthy Living Magazine created for you by the
American Diabetes Association®.

DIABETESFORECAST.ORG

il Like @ Comment # Share i~
OO 390 Top Comments ™
113 shares

23
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American Diabetes Association
i, MAY 26 at 12:40pm - @

Farmers market fans, you're in luckl These recipes make use of garden-
fresh produce for summery, colorful side dishes:

Fresh Vegetable Side Dishes

Side dishes made with produce plucked from a market, farm stand, or garden near
you

DIABETESFORECAST.ORG

s Like @ Comment A Share T~

[1ie ) FE D)

13 shares

Let’s take this research a step further by using Buzzsumo to identify if

research or recipes receive the most social shares on the topic of diabetes.

24
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The top 10 articles on diabetes research average 17,188 shares.

diabetes research| & Export = Create Alert

Enter & topic or domain: big data, cnn.com. v Advanced Search Options [ Save Search

FACEBOOK  LINKEDIN TWITTER PINTEREST ~ GOOGLE+ TOTAL SHARES v
ENGAGEMENTS  SHARES SHARES SHARES SHARES

Usher, Sugar Ray Leonard Help Raise Over $1M for Type 1 Diabetes Research [ save
hollywoodreporter.com - More from domain 24.3K

By Hollywood Reparter - Apr 25, 2017

Mary Tyler Moore was a passionate advocate for diabetes research [save
today.com - More from domain 21.9K

By A. Pawlowski - Jan 25, 2017

Type 2 diabetes can be cured in four months — if you cut calories and exercise, research shows [ save
nationalpost.com - More from domain 21.5K

By Sarah Knapton, The Telegr... - Mar 16, 2017

While the top 10 articles on diabetes recipes average 12,366 shares...

diabetes recipes & Export * Create Alert

Enter a topic or domain: big data, cnn.com. v Advanced Search Options B Save Search

FACEBOOK  LINKEDIN ~ TWITTER  PINTEREST ~ GOOGLE+ TOTAL SHARESw

ENGAGEMENTS  SHARES SHARES SHARES SHARES
UNBELIEVABLE: TREAT DIABETES, ASTHMA, CHOLESTEROL, AND KIDNEY DISEASES WITH OKRA WATER-NOW YOU CAN

MAKE IT YOURSELF - Super Tasty Recipes [1save 12.9K
supertastyrecipes.com - More from domain

By Admin-Jul 8, 2016

Say Goodbye To Diabetes Forever Without Any Medications and Any Special Effort - Recipe !!!!! [save
usamag365.com - More from domain 7.5K

By Usamagazine - Dec 24, 2016

Low Carb Diabetic Cake Mix Options + 2 Easy Cake Recipes [ save
diabetesmealplans.com - More from demain x

ByJedha - Feb 23, 2017

This exercise will you give an idea of what topics will get the most social
exposure for your organization.

25
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Facebook Audience Insights

Leveraging Facebook audience insights goes even deeper by providing the
demographics, interests, likes, and behaviors of your audience. Here’s how it

works:

FACEBOOK AUDIENCE INSIGHTS |

al @

gﬂ)ﬁﬁ Nonprofits Source | Bethesda, Maryland | jason@nonprofitssource.com | nonprofitssource.com

26
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You can follow these three simple steps to start collecting data from Facebook

TODAY:

m Step 1: Set up a Facebook pixel on your site.

m Step 2: Create a custom Facebook audience that targets people

who visit vour site.

m Step 3: Wait a few days for the data to populate before visiting

Audience Insights.

Navigating around the data is easy, but requires admin and advertiser level
permissions for your organization’s Facebook page.

27
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Once the demographic information populates you’ll gain access to audience
insights.

For example, the page likes tab shows all the pages your visitors like:

Page Likes

Facebook Fages that are likely to be relevant to your audience based on Facebook Page likes.

Page Relevance # + Audience Facebook
Barack Cbama 1 355 48.6m
MNPR 2 220 5.9m
Humans of New York 3 199 18.3m
Upwarthy 4 184 10.8m
Amazon.com 5 177 256.2m
Washington Post 6 175 5.5m
The Daily Show 7 156 6.8m
Geaorge Takei 8 153 10m
The New York Times 9 150 13.2m
Washington MNationals 10 146 504 1K

See More
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Top categories show everything from their favorite actors/actresses to their

political viewpoint:

B (New Audience)
3. 4K monthly active people

Demographics Page Likes

Top Categories

Arts/Humanities

2 Media/News/Publishing

3 ActorDirector

4  Retail and Consumer Merchandise
5  Bank/Financial Institution

6  Government Organization

7  Professional Sports Team

& | Unknown

9 | TV Network

10  Food/Beverages

People on Facebook
Country: United States of America ¢

Location Activity Household Purchase

Humans of New Yark

WWashington Post

George Takei

Amazon.com = Target = Walmart « Macy's

Chase

The Obama White House

Washington Nationals = Washington Redskins « Washington Capitals
The White House

FBS « Food Network

Starbucks = Whole Foods Market

See All

29
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If you’re looking for demographic information then you might be interested in
the household tab, which gives a snapshot of the estimated household
income:

Household Income
Estimated income for US households based on survey responses and estimates using demographic data.

In Thousands of US Daollars
35%
= 13%
%
13% 13%
39 10%
oL

> e . N
+0% -67% -71% -43% +11% +18% +150% +333% +200% +200%

c 92% of audience matched

As well as spending habits:

30
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Spending Methods

US spending behavior based on survey responses or estimates using purchase activity, occupation and census data. Source: Acxiom

98% 049, 88%
7%
1%
45%
24%

+5% +7% +71% +5% +15% +14% -79% +83%

& 72% of audience matched c '53% of audience matched

You can segment your audience further by using the left drop-down menus.

For example, you can filter out visitors who have donated to a charitable
cause in the past.

Under the Advanced drop down go to Behaviors and then Charitable
Donations:

31
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Pages W

People Connected to

People Not Connected to

+ -
Advanced (- T %
Behaviors ' o W

CHARITABLE DONATIONS
All charitable donations
Animal welfare

Arts and cultural

Cancer Causes

Children’'s Causes
Environmental and wildlife
Health

Political

\eterans

+

r——————————
Language >

Relationship Status b

It's important to note that this data is useless unless you can draw insights
from it.

If you notice that 75% of your audience likes The Daily Show, then you might
consider adding references from the show to aid in your storytelling.
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Step 4: Bring Your Digital Marketing Strategies
Together By Establishing An Online Brand

Even with a marketing goal and insight into your audience’s needs, getting
results can be tough.

In a recent study conducted by HubSpot, 63% of marketers say their top
marketing challenge is generating traffic and leads.

What are your company’s top

65% »
marketing challenges?
L
43%
28%
26% 9
255 3%
17%
. . -
Generating Proving the Securing Managing Identifying Targeting Training Hiring top Finding an
traffic and ROl of our enough aur the right content for our team talent executive
leads marketing budget website technalo- an Interna- sponsor
activities gies for tional
our needs audience HubSpbE
RESEARCH
This got me to thinking...

“What about the other 37% of marketers? Are they swimming in traffic and
leads?”
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Maybe not.

But, | was curious how some of these online brands became so successful.

Take the ALS Association for example.

Their website averages 400,000 visits per month.

. .. + . L] Monthly Visits 395,356

& Total Visits @ Traffic Share © : Y
Mar 2017 - May 2017, @ WorldWide Mar 2017 - May 2017, & WorldWide £ Monthly Unique Visitors 165,162
@ Avg. Visit Duration 00:02:15

1.186M D Deskeop  c02% :

[J Mobileweb 59.08% Pages / Visit 3.02
#> Bounce Rate 34.51%
Visits Over Time @ Last3Months | @ All Traffic B

May 2017 ;
® alsaorg 310,756 | |

Digging a little deeper into the traffic metrics | found something interesting:

1. 250,000, or 58% of all monthly traffic is organic search.
2. The keyword phrase with the highest traffic is ALS.
3. The top page at 10% of all organic traffic is the home page.
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This isn’t a coincidence.

| found the same to be true when looking at all the top nonprofit websites.

The majority of web traffic for most organizations come from branded
keywords.

Branded keywords are phrases that people search for and associate with your
brand.

Remember the Ice Bucket Challenge?

Before 2014, it didn’t mean anything.

Fast forward to 2017 and the phrase is searched over 60,000 times per
month, is an annual event that generates millions of dollars in donations and
is synonymous with the ALS Association.

Overview: ice bucket challenge

Search volume ' Return rate ' Global volume *
With clicks 51% .
Without clicks 49% i Top countries by volume
BE United States 15,000 25%
ZE United Kingdom 3,700 6%
......... o) ) B Cerany Sion
Hiisnnennlils-Emnllls =
. C Il Canada 2400 4%
Trend since Sep '15
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The phrase is so popular that it even has its own Wikipedia page.

Because the ALS Association were the first to use Ice Bucket Challenge in
their digital marketing, their website built authority and trust for that phrase.

GO gle ice bucket challenge § Q

“olume: 60,5000mo | CPC: 51.81 | Competition: 0.05 o

All Videos News Images Shopping More Settings Tools

About 1,960,000 results (0.66 seconds)

Ice Bucket Challenge - The ALS Association

www.alsa.org/fight-als/ice-bucket-challenge.html =
This important finding is a direct result of your outpouring of supporting during 2014's ALS lce Bucket
Challenge. Thanks to you, researchers now have an ...

People also ask

What was the ice bucket challenge? v
How much money was raised for the ice bucket challenge? v
What does the ice bucket challenge support? v
Who came up with the ice bucket challenge? v

Feedback

Ice Bucket Challenge - The ALS Association

www.alsa.org/about-us/ice-bucket-challenge-fag.html =
What is the ALS Ice Bucket Challenge? The ALS Ice Bucket Challenge started in the summer of 2014
and became the world's largest global social media ...

Ice Bucket Challenge - Wikipedia

https:/fen.wikipedia.org/wiki/Ice_Bucket_Challenge =

The lce Bucket Challenge, sometimes called the ALS Ice Bucket Challenge, is an activity involving the
dumping of a bucket of ice and water over a person’s ...

History - Rules - Impact - Criticism

So how can you create branded keywords that will generate awareness for
your organization?
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It all starts by integrating your content marketing strategy.

Chapter 2: 5 Step Content Marketing
Strategy For Nonprofits (W/ Examples)

In the first chapter of this guide, we showed how having a digital plan is
essential to building an online brand.

In chapter 2, we’re going to break down a content marketing strategy that will:

1. Build topic authority and trust for search engine rankings

2. Research existing keyword opportunities

3. Leverage competitor insight to make data-backed marketing
decisions

4. Map content to keywords for big SEO wins

I'll also show you how to use free and paid marketing tools to maximize your
impact.

Creating A Content Marketing Strategy

My approach to content marketing is to inform, educate and convert visitors
into leads.
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A lead on this site is an email address and the mechanism used to convert
that visitor is a content upgrade (the digital marketing plan template above).

For this content strategy to work we’re going to be leveraging search traffic.

In other words, traffic that comes to your site from search engines like Google,

Yahoo, or Bing.

CONTENT STRATEGY

Topic Clusters * c“[':';:{g‘;"ﬂ

NP3

Source

Evaluate

* Keyword

Opportunities

Competitor
Analysis

SEQ STRATEGY

=

Keyword
Mapping

If you're interested in learn some of the benefits of SEO then jump to the next

chapter.

For now, let’s dive into how topic clusters aid in distributing your content

online.
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1. Identify Topic Clusters

SEO is constantly evolving, which makes it tough to keep up with the latest
marketing trends.

In the past, releasing updates required a manual launch date to roll out
significant changes to Google’s algorithm:

Google Algorithm Timeline

G Panda
Penguin

E Knowledge Graph

2350 K 1700t
4.1 30

23 Feb

2011

T

11 Apr
2.0 (#2)

Some of that changed in 2015 with the launch of Rankbrain, Google’s
machine learning artificial intelligence system, which helps process its search
results.

This means Google is now making changes to their algorithm in near
real-time.
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Marketers, in turn, need to adapt their digital strategies to these changes if
they want their content to be found online.

Recent research from HubSpot suggests a solution.

In their article, they say search engines are encouraging marketers to create
content that focuses on topics over keywords.

The goal here is to build authority and trust online by positioning your website
as a subject matter expert:

Topic Clusters

o Topic

Internal Link
O Related content
NIP®)
Source
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® Nonprofitssource.com e

NP3

Source

By interlinking your pages you’re helping search engines better understand
how to crawl and rank your site.

It's that simple. Without internal links your content becomes isolated from the
rest of your site.

This isolation runs into issues of publishing pages and articles that cover
similar topics.

When that happens your pages fight against each other in search results
minimizing the reach of your content.
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But what HubSpot found next is what really piqued my interest:

After adding internal links to older posts on their website they saw a
noticeable boost in search rankings.

They didn’t stop there.

HubSpot restructured their entire website around multiple topic clusters all of
which linked out to related content:

@ Nonprofitssource.com o

NIP®)

Source
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If your site is built on WordPress then | recommend checking out the Yoast

SEO plugin as it has a feature to suggest articles or pages that you should link

out to.

Yoast internal linking

Consider linking to these cornerstone
articles

v

Digital Marketing Plan For Nonprofits:

The Definitive Guide (20171

Consider linking to these articles

L

L

It also keeps track of how many internal links each of your pages have.

ROI-Focused Nonprofit Digital
Marketing Agency

5 Biggest Nonprofit Marketing
Mistakes (And How To Avoid Them)

How To Convince L eadership Content
Marketing For Monprofits Matters

8 Research-Backed Ways To Improve
Marketing For Nonprofits

About

Sitemap

How To Get More Online Donations
With Content Marketing

39 Nonprofit Content Marketing
Trends You Need To Know

Infographic)

Next, we’re going to take a look at the heart of each topic cluster, also known

as cornerstone content.
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2. Create Cornerstone Content

Cornerstone content is a specific article or page on your site that you want to
rank in search results.

They typically cover a broad topic that then links out to a number of
sub-topics.

In turn, your cornerstone page builds authority and trust on that given topic.

what vitamins should | how to keep your heart

take for a healthy heart? healthy and strong
natural remedies for a what effect does smoking
healthy heart have on a healthy heart?

healthy heart exercises to what are the best foods to

do at home eat for a healthy heart?

NIP®

Source

In this case, the cornerstone content, “Healthy Heart,” links out to related
topics to reinforce topic authority.
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When you use internal links to relevant pages or posts from your cornerstone
content (and vice versa from related articles to cornerstone content) you begin
to spread topic authority.

For example, when Google crawls this article and follows a link to my digital
marketing plan post, Google will take those related topics and keywords into
consideration.

While my focus keyword is, digital marketing plan, | can still rank for the
phrase, digital marketing strategy, even if | am not targeting the phrase with
on page SEO.

Digital Marketing Plan For Nonprofits: The Definitive Guide (2017)
https://nonprofitssource.com/digital-marketing-plan/ ~

Jun 23, 2017 - The most thorough digital marketing plan for nonprofits online. Learn how to create an
online strategy that gets results in this expert-written ...

One tool I've found to help with topic relevance is actually provided free by
Google. It’s called the Data Highlighter tool and it can be found in your Google
Search Console.

There are 6 areas to highlight including:

Title

Category
Author

Date published
Image

o hrwn =
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6. Ratings.

Here I've taken my cornerstone content and labeled the category, Digital
Marketing Plan, to tell Google the topic of this article.

Likewise, | will use the same category in the data highlighter tool for all
chapters of this guide.

Digital Marketing Plan For Nonprofits: The Definitive
Guide (2017)

Jun 23, 2017 | Posted by Jason || Digital Marketing Plan

Does your nonprofit have a digital marketing plan?

Cr, are you throwing a ton of content on the web hoping someone will find it?
| getit.

Lack of resources, expertise, leadership buy-in, choosing the right software tools (or the right
strategic partners) all while trying to stay current on the latest trends is overwhelming.

I's also helpful for searchers and by extension your search traffic.

Take a look at how the search results appear for crisp spring roll recipes:
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Which

Crispy Spring Rolls recipe | Epicurious.com
www.epicurious.com/recipes/food/views/crispy-spring-rolls-232437 ~

% JJd- Rating: 3.5/4 - 19 reviews

The recipe and introductory text below are excerpted from Mai Fham's book The Best of .
Light and crispy, spring rolls are traditionally wrapped with rice paper.

How to Make Vietnamese Fresh Spring Rolls - Step by Step Recipe
notenoughcinnamon.com/.../how-to-make-vietnamese-fresh-spring-rolls-... =

Mar 17, 2013 - Learn how to make authentic vietnamese fresh spring rolls with this easy to
follow, step-by-step tutorial.

How to Make Spring Rolls | Fresh Vietnamese Summer Rolls
== whiteonricecouple.com/recipes/how-roll-fresh-spring-rolls/ «
com e BN Photographs showing how to wrap, roll spring rolls, and serve. ... How to Roll Fresh
T '“;} L_ Vietnamese Spring Rells — Photo Tutorial & Recipes. by Todd Se Diane. Pin.

one would you be most likely to click on? Chances are it's the one with

19 reviews and a 3.5 rating.

You also have the option to

Add missing tags for this page

create custom highlights in case Manually enter tags that cant be highlighted on the page
the words on the page are not

visible. Author Jason X
That's what | had to do for my G ‘ Nonprott Markeing g
main post page. Add another

m Cancel Learn more
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The next part of the framework shifts from content strategy and into keyword
research.

Here we’ll be looking at how to integrate your content around SEO to get
ranked in search results.

3. Evaluate Current Keyword Ranking

Opportunities

Before diving into new keywords you want to first evaluate your current
rankings to uncover opportunities.

To do this, start by analyzing your search analytics in Google Search
Console.

You'll need to connect your search console with Google Analytics to collect
and populate this data.

Once you're in the search analytics tab scroll to the bottom of the page to
download a .CSV file of the list:
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46 online fundraising ideas & 590 $3.00 0.78

47 digital marketing strategy for nonprofit & 20 $3.02 0.66

48 get online donations = 20 $1.67 0.71

49 how to get more donations [ 30 $2.29 0.23

50 easy online fundraising ideas [ 10 5564 0492
Downioad

Your focus here is to filter out existing keywords and phrases that rank within
the top 50.

If you have thousands of keywords then it may be easier to filter by the top 30
or 20.

Alternatively, you can choose to only target keywords that are relevant to a
specific topic you want to rank for.

Regardless of the criteria, you've set the next step is to use a keyword
analyzer tool like Moz or Ahrefs.

These are paid tools but they do have free trial options available.

Moz, in particular, has a 30-day no-risk trial that provides use of all their
analytics tools.
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The goal here is to get a graphical understanding of keyword difficulty:

Difficulty
Learn more about Difficulty Score
101
59
11 10 4
0-20 21-40 41-60 61-80 81-100

Keyword difficulty looks at the top 10 page results for a given keyword,
analyzes their metrics, and then calculates a score based on a weighted

average.

Every keyword tool works a little differently in how they calculate difficulty, but
that’s the general idea.

What's most important is to identify a range of difficulty that your site is
capable of ranking for.
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Difficulty distribution '

35
N D s

The picture above shows the difficulty distribution of keywords in my Google
Search Console.

As you can see, the majority of keywords that | rank for have a relatively easy
difficulty (0-20).

This tells me that if | want to rank my website on Google then | need to target
easier keywords first.

Just because a keyword or phrase has an easy difficulty doesn’t mean it can’t
drive a significant amount of traffic to your site.

When | combine the top 49 keywords my site ranks for it adds up to over
3,000 organic searches per month:
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Total search volume *

3K

With clicks 68%
Without clicks 32%

Trend since Sep "5

The point of the research is this:

If your site ranks on the first page for a keyword with a difficulty of 35, then
you should be okay ranking for words of similar difficulty.

Likewise, you may want to avoid phrases that are out of your reach.

In my case, the keyword, digital marketing, is twice as difficult as my
average rankings:
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{eyword Overview - digital marketing JVIEWCACHEDRAGE - EXPORT RLF

PADKHTHLY SSARTHES {LOEALY FADMTHLY SEARCHEE (ELTEAL CLICH THROLUGH RATE FAMEMG CIFFCULTY

22.2k 135k 3.00% 67
05T FER LK : WISHTHLY CoT AL ! MRS

$6.64 $30.9k 39 0

i'n dast 1 Menths) o Foge H) (irpands Many s
Broad Fhrese  Euis; Broad Froase  Esanl
CogriOkk #&Ed 642 3B Caily Com 3103 3305 1z LINIVERSAL SESRCH I SERP
B vty O A7 1] Ei Mol Com 330000 3240k 365k e
(5 (za)

Note: Keyword difficulty should only be used as a guideline. Some of the
biggest marketing mistakes come from over-relying on tools and data to make
decisions.

Just because the difficulty of a phrase is lower than the average you rank for
does not mean you’ll dominate search results.

Remember, Google takes into account topic authority.

It wouldn’t make sense for me to rank my website on the topic of healthy
hearts (even if the phrase is a difficulty of 13) because | have not established
authority.

We can take keyword research one step further by reverse engineering first
page results of competing websites.

53


https://nonprofitssource.com/
https://nonprofitssource.com/biggest-nonprofit-marketing-mistakes/

NB>

source

4. Spy On Competitor Keywords

According to a study by Advanced Web Ranking, the top five results in
Google account for 67.60% of all clicks:

35 -
304
¥ 4

20 4

CTR

1% -
10 =

1 2 3 4 5

& o 10 2nd page 3rd page +

Exact Position

So how do you rank your pages on the top of the first page to get those
clicks?

I've found reverse engineering competitors rankings to work extremely well.
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Here’s my approach:

m Analyze backlink profiles and organic search volume

m Look for gaps to create unique content
m Check on page SEO to see if they follow best practices

m Research content sharability (Facebook, Twitter, LinkedIn, etc)

First, Google your target keyword and copy the top 10 URLs into a
spreadsheet.

IPPF1 7 Steps to Creating Your Best Nonprofit Marketing Plan ... - Resources
www.fundraising123.org/.../ 7%205teps%20t0%20Creating%20Your%20Best%20Non... *

It is up to you to decide exactly which tactics are needed to successfully implement the chosen
strategies. A good nonprofit marketing plan is interlinked from top to bottom. Without good tactics, a
strategy will not successfully complete an objective, rendering the success of a goal limited.

You've visited this page many times. Last visit: 5/16/17

Non Profit Marketing Strategies | Chron.com

smallbusiness.chron.com » Advertising & Marketing » Marketing Strategies »

Nonprofit organizations must promote their causes and objectives to potential donors and volunteers. ...
A strategic marketing plan outlines how an organization will effectively convey its mission and goals to
others to incite viable action on its behalf.

Marketing Strategies for Nonprofit Organizations - The Balance
https://www.thebalance.com » Small Business » Marketing » Small Business Marketing «
The road to marketing your nonprofit in eight easy steps.
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Next, use a marketing analytics tool like Moz, SEMrush, or Ahrefs to dive into
the site metrics.

Here I've analyzed the website in the first position for the term nonprofit
marketing plan using Ahrefs:

UR' DR’ Backlinks Referring domains |
209 55) 303.s 68
| Live 198 Live 54

The page has a healthy backlink profile from 68 different websites.

This tells me that it might be difficult to rank above this site unless | build a
number of high-quality backlinks to my page.

However, when you take a more granular look at the phrase it appears to be
relatively easy to rank for:
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Overview: nonprofit marketing plan

Keyword difficulty Search volume Return rate

200 1.48

With clicks 81%

Despite the competition from the first position, | still have an opportunity to
rank my site on the first page for this term.

| can also view how much organic traffic each keyword the page ranks for
receives:
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Keyword Volume ' KD' CPC' Traffic}' Position'
nenprefit marketing plan 200 2 4.50 111 1
non profit marketing plan 250 3 3.50 94 1
marketing plans for nonprofits 150 5 4.00 4G 1

Next, | want to look for content gaps.

This requires reading competitor content to see if there are areas that you
can:

1. Expand upon sub-topics

2. Improve or update for freshness

3. Repurpose into a different medium (infographic, video, slide deck,
etc)

In my case, | saw an opportunity to expand sub-topics as well as improve the
overall value of the content.

My articles are also typically 2,000 words or more in length with detailed
examples on how to apply the material learned.
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While I'm reading through competitor content | also want to check their on
page SEO.

Here you’re looking for areas in which your competitors are slacking to give
your page a ranking advantage.

| recently came across SEORCH, which is a free website analysis tool that
looks for on page SEO best practices.

Simply enter the URL of the website you want to analyze along with the focus
keyword:

The 4 most important OnlPage SEO factors
Title - <title> Tag ELPs o
The <title= Tag is too long: &6 characters.
Should be 57 characters max, v

The <title= Tag has the correct number of words: 8.

3 Reyword|s] found in the <title= tag &
Meta Description ELPR e
The Meta Descriptien has the right length: 150 characters m "

You can also click the, “Show Me,” button to expand on the specific areas of
your competitor’s page.

Finally, I like to use Buzzsumo to see how shareable the topic or keyword is.
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“nonprofic marketing plan® 0 Create Alert

FACEBOOK LIMKEDIM TWITTER FINTEREST TOTAL SHARES =
ENGAGEMENTS SHARES SHARES EHARES

How To Write A Foolproof Monprofit Marketing

Plan » 0 save 239
johnhaydon.cam - More from domain

By John Haydon - Apr 3, 2017

The Marketing Matrix: Six Elements of a Nonprofit

Marketing Plan = save 178
nanprofitinformation.com - Mare fram domain

By Brian Soay - Jan 12, 2007

The purpose of this is less competitive analysis and more about topic
relevance for your audience.

If you notice a particular keyword has a high volume of social shares then it
could indicate how important that topic is.

Likewise, you can use Google trends to show how often a particular search
term is entered relative to the total search volume.

Once you've identified keyword opportunities and researched the competition
the last part is to map them to your content.
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5. Optimize Your Content For Keywords

Mapping content to keywords works by developing a strategy around phrases
that people search for instead of publishing articles in the hope they’ll be
found online.

We shared an example of this in chapter 1 with how Habitat for Humanity
targets the phrase, “where to donate furniture,” to generate over 10,000
monthly views to their site.

We also showed how branded keywords can impact SEO with the phrase,
“Ice Bucket Challenge.”

To start | recommend selecting 50-100 keywords at a time that you intend to
rank for.

185 Keywords
O Keyword T2 :‘1:::;? Difficulty Cpportunity My Score Priority Analyze/Search
a E_Ie‘l:_".‘?:'ii Tcn-rs. . S01-850 43 82% &9
| .:nd:rolig‘.?ekvig:::lg.ets o " e a
0 i : i ‘
a aw-:somcr.adrcts ; v " 3% i
O a\f.r\;m::-l.'ﬂe ge-ekl:-'.er.odu:ts 5 o
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Next, you want to use topic clusters and cornerstone content to assign
keywords to specific pages or posts.

Here’s how I've mapped keywords to a sub-topic article with the cornerstone
content of SEO:
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SE0

Black
Hat SEO

Backlinks

1. On Page SED
2. 0n Page SEO Checklist
3. On-Site SEO0
4. SE0 Page Optimization
5. SE0 Lists

6. SED Guide
1. SEO Examples
8. SEO Best Practices
9. SED Infographic

10. Website Page Optimization  15. On Page SED Factors

11. What Is On Page SEO
12. On Page SEQ Techniques
13. SE0 On Page
14. On Page SEQ Tutorial

Nonprofits Source | Bethesda, Maryland | jason@nonprofitssource.com | nonprofitssource.com
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In this example, we’re using Latent Semantic Indexing (LSI), which are related

keywords, to target phrases you want your page to rank for.

This is important because related keywords:

m Avoid keyword stuffing

m Create new ranking opportunities

m Broaden the reach of your search results

m Makes content flow and sound more natural
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You can use LSIGraph for this part of the research.

I's quick, easy to use, free and the results are as advertised:
cn page seo

I'm not a rabot

« se0 on page optimization

- 0N page optimization

« latest on page seo techniques
« 0N page seo guide

+ off page seo

« on page seo tips

- best on page seo techniques

Even after following all of the steps in this content marketing strategy the next

challenge is to get your message in front of the right people.

For that, you'll need to create a digital promotion strategy that integrates
across multiple marketing channels.
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Good work! You've just completed chapter 2 on
how to create a digital marketing plan for

nonprofits!

Here’s a quick recap of what we learned:

1. Topic clusters — help search engines better understand how each
of your pages and posts relates to one another.

2. Cornerstone content — is centered at the heart of each cluster to
reinforce topic authority across sub-topics.

3. Evaluate current rankings — to set a baseline for keyword difficulty.

4. Analyzing competitor websites — metrics provides a data-backed
approach when making key SEO decisions.

5. Content mapping — helps to assign keywords (and related
keywords) to maximize your reach in search results.
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Chapter 3: Digital Promotion Strategies
(That Get First Page Results Fast)

If you want to drive a successful digital marketing campaign than a digital

promotion strategy is the best way to get your message heard.
Let me ask you a question:

Is there anything more frustrating than publishing content online that nobody

can find?

The truth is if you don’t show up on the first page of search results, then are
you’re missing out on opportunities to grow your brand’s recognition and
revenues online.

There’s also growing concern in the decline of organic reach that social media
posts used to receive, leaving marketers little choice but to invest in online

advertising as a means to reach their audience.

But don’t lose hope...
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In chapter 3, we're going to share examples of digital promotion strategies we

use to:
1. Rank on the first page of Google for a competitive keyword
2. Earn multiple 90+ domain authority backlinks

3. Grow our social media followership

4. Build relationships with industry websites

What Are Digital Promotion Strategies?

Promotion strategies take a multi-channeled approach to distributing content,

news, and offers.
In theory, you want to be active on as many channels as resources allow.

However, since we’re talking about digital marketing I'd like to focus on the

long-term growth potential from organic search.
Why?

Because 47% of all traffic to the top nonprofit websites come from organic

search.
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47.09% Percentage of incoming traffic
by marketing channel

25.58%

12.32%
6.92%
Organic Direct Referral Social Email i
Search Search
N|P®»
Source

How To Grow Your Organic Search Traffic

I've said this in previous articles, but it's worth mentioning again:

Backlinks are one of the top three Google search ranking factors.

If you want first page results, especially for competitive keywords, you need

people linking to your site.
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The reason backlinks are so important is because search engines use them

as a sign of authority and trust.

Therefore, earning backlinks from authoritative sites increases the trust and

value of your content.

Remember, it's in the interest of search engines to show the best possible

results for every search.

You might be wondering:

“What do I need to do to earn links to my site?”
Create linkable content.

Webmasters often link to external sites because they:

m Reinforce a point
m Provide supporting data-backed evidence

m Go more in-depth on a topic mentioned in the article
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Think of these as value signals.

A

Go more in-depth on a topic

mentioned in the article Reinforce a point

g

Provide supporting
data-hacked evidence

NP

Source

In other words, webmasters want to link to your content because it adds value

to their website.
Of course, there are other reasons.
For instance, websites that earn links are more likely to return the favor.

The theory sounds nice, but let me show you how it works in practice.
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How | Earned A 94 DA Backlink

If you ask digital marketers what their goals are most will say:
Get on the first page of Google.

It may sound lofty, but what if | told you it was as easy as sending a single

email?

Here’s how | did just that to rank for the term nonprofit marketing blog in 3

months:
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@ 10 organic results

Search results:

Nonprofit Marketing Blog - Network for Good
http:/fwern.networkforgood cominonprofitblogf =

Tag 10 Mon-Frofit Marketing Blogs o Read | Always ACTIVE
http:fiwerw. activenetwork.com/biogfop-10-non-profit-marketing-blogs-to-read! =

13 Blogs Every Monprofit Marketer Should B2 Reading - Wired Impact

hitps:fhwiredimpact com/blogblogs-eveny-nonprofit-marketsr-should-be-reading »

Kivi's Monprofit Communications Blag - NMonprofit Marketing Guide
http-fvwera nonprofitmarketingguide .comdbiogl »

Katya Andresen - The Monprafit Marketing Blog
http:/fwera.nonprofitm arketingblog. com/site/abowt! -

30+ Musi-Read Blogs for Nonprofits - Salsa Labs
https:fhwew.zslsaiabs.comiblog'nongrofit-must-read-blogs +

MWenprofit Marketing: Getting Attention Blop
hitp:figettingatiention.crg' -

MNenprofit Marketing Blog - Nonprofits Sournce
https:finonprofitesource. comimarketing-blog’

® 0)]O0]©® ©0 © ©6 0 0 ©

The Best Nonprofit Blogs: Nat Your Typical List | Classy
https:{hweiw. classy.org'blogithe-best-nonprofit-blogs-not-your-typical-list’

The Changemsaker's Monprofit Marketing Blog - Prosper Strategiss
http:fiprosper-strategies.com/nonprofit-marketing-blog'

One of the first things | looked at was the keyword difficulty score.

This gives me an idea of how many backlinks I'll need to earn in order to rank

the page.
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Using Ahref's Keyword Explorer, the results show a medium difficulty of

41/100 and recommends | build backlinks from 58 websites.

Overview: nonprofit marketing blog

Keyword difficulty i

g

{4

Note: Don’t obsess over this number. Recall from chapter 2 that topic
authority also plays a role in how Google ranks pages. Instead, focus on

creating great content that people will want to link to.

After researching the keyword | drafted an email template to send to

webmasters about my blog...
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Value
proposition

3

Hello Dan, o The problem

| was looking through your suggested links and noticed a few links were broken:

www_tutormentorconnection.org/LinksLearningNetwork/LinksLibrary/ HE"”{’;]FE
tahid/560/agentType/ViewType/PropertyTypelD/8/currentpage/5/Default.aspx ;::'; ﬁ;"ﬂ

Let me know how to reach the webmaster and | can send a list their way!

Also, if you're open to suggestions, | think nonprofitssource.com/marketing-blog/ oThE offer
would be a great fit.

We have a variety of nonprofit marketing resources that I've had trouble finding
elsewhere.
o How it's relevant
All the Best,
Jason

NP3

Souree

The Problem — Explain why you’re reaching out in as few words as possible.

Reference something specific — Being specific in your request will make the

receiver more familiar and receptive to you. This reference could be a link, the

name of an article, or a topic the webmaster might find interesting.

Value proposition — Here I'm using a broken link building technigue with the

promise of providing a list to help webmasters fix URLs that aren’t redirecting

properly.
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The offer — Notice my offer isn’t a direct ask, but instead a solution to the
webmaster’s problem. If you’re too aggressive with your ask then people

might question your motives. Instead, focus on building trust by delivering on

value.
How it’s relevant — Whatever your offer is, make sure it's relevant to the
audience their site serves. If it's not related to the topics the site covers then

there is no value in linking to that page.

The key to email outreach is to make it short, but actionable. Finally, make

sure to follow-up.

I've found it most effective to reach out once per week for at least one month.

Two months if it's a government, university or media site with a lot of authority.
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Hi [Name],

I’'m following-up to see if you had the opportunity to read the email regarding
the broken links on your website that | sent last week. I've gone ahead and
attached the full list that | found. I'd be happy to offer a few suggestions for
replacement links if you’d like.

Best,

Jason

A few hours after sending my initial email | received the first response:
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Danie! - vowset—— Apr 26 - -
fo me =

Hi Jason,

Thanks for visiting the site. Over the past two months | opened every link on the
site and updated some and deleted others, so I'm surprised that you'd find

many new broken links so soon.

However, | would appreciate notice of any broken links you find. There's a
“report broken links” feature on the site that you can use to report specific
broken links. Or you can email me

I'll take a look at your site and if it offers value I'll consider adding it

Here it shows the webmaster does check for broken links and is more than

happy to receive my list.

What | do next is important:

In my first email, | mentioned that | had found a few broken links on a specific

page.

After conducting a site-wide analysis | found 230 additional broken links that |

was more than happy to share.

| also provided additional resources on tools the webmaster could use to find

and fix future issues:

78


https://nonprofitssource.com/

NB>

source

Jason Firch <jfirch@gmail com=
4 to Daniel [+

Hi Dan,

EEH)

As promised, I've attached a list of the broken links | was able te find on your site.

Here are a few suggested tools you could consider using in the future (I am not affiliated with these companies in any way):

-SEMrush
-Shrefs

-Check My Links
-LinkMiner

| appreciate you considering our article. Would love to know what your thoughts even if it doesn't quite fit with your audience.

Thank you,

Jason

FRERRRRRERRINEIY

X Tutor Mentor Con... '
| did this because | wanted to go above and beyond expectations to deliver on
my value.
My main goal here is to avoid being seen as an interruption.

Yes, | am helping the webmaster out, but he still has to take time out of his

day to read my emails.

For this reason, | want to take advantage of any opportunity to continue to add

value to the conversation.
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| was able to get a backlink to my site just one day after sending my first
email:

Danic| S vy Apr 27 L

o me [+

Thanks.

That's an interesting list. Three of the sections with the most broken links are sections
| don't try to keep updated. These include news, articles and discussion forums. | took
a quick look at a few others.

| took a look at your blog and find the information of value so added it in the links library
in a sub section with blogs sharing fund raising tips and strategies.

A month or so after getting that link | noticed my search rankings for the term,
“‘nonprofit marketing blog,” jumped from the 5th page and hovered between

page 2 and 3. But it didn’t stop there.

Somehow my blog page was visible enough to be recognized in a link

roundup of the top 75 nonprofit marketing blogs:
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74  Nonprofits Source | +Follow

nonprofitssource.com/marketi.

¥ Bethesda, MD
N | P))) About Blog - Read our nonprofit marketing

SOU ree blog with tips to improve your content and
digital strategy that will grow awareness to
your mission.

Frequency - about 1 post per month
GET EMAIL ALERTS

That second link was all it took to push my blog on to the first page.

Around the same time, | sent an email to the Oxford University Press using

the broken link technique:
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% Jason Firch <jfirchi@gmail.com> Apr 25 -
~ to orc.help [=

Hello there,
| was hoping to speak with a webmaster regarding one of your pages:

http://global oup.comiuki/ore/busecon/businessisargeant3e/
01student/a_intro/ch03/

| noticed a few links were broken and wanted to reach out to provide a list of
them, but couldnt find a direct email on your site.

All the Best,

Jason

The list that | provided was enough to earn a backlink with a domain authority

of 94.

Mission Statements

There are many online resources to aid you in the development of an appropriate mission
statement. The following links provide general guidance to nonprofits.

A Stanford Social Innovation Review article about the writing of mission statements:
{https://ssir.org/articles/entry/mission_matters most).

A website and blog of a variety of Non-profit Marketing Resources:
(https://nonprofitssource.com/).

FLITST Of 00 SUCCESSIUT TON- T OTL IS SIoN Stateenis.
{https:/ftopnonprofits.com/examples/nonprofit-mission-statements/).

The article by Janel Radtke is also a helpful resource, summarizing the key issues to
consider when developing a mission statement for a non-profit:

(-] https:/iwww.tgci.com/sites/defaultfiles/pdfiHow%20to %2 0Write % 20a %2 0Mission % 20Statement.pdf),
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At this point you might be thinking:
“This sounds great, but how do I get those kinds of results for my website?”
To which | say:

I's pretty easy if you develop a content outreach campaign!
Earn Links With A Content Outreach Campaign

An outreach campaign is your action plan for spreading the word about your

organization.

First, start by identifying your campaign goals so you can measure progress.

For example, after publishing a new article you might want to:

m Earn 5 backlinks

m Receive 500 social shares

m Have 5,000 views

m Appear on the first page results in 3 months
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Now that you've set your goals it's time to create a list of websites that are

relevant to your content offerings.

| chose to analyze the metrics for the phrase, nonprofit marketing, in Ahrefs,

because it’s related to the phrase | want to rank for.

The top 10 search results in Google will then populate:

Search results’

Monprofit Marketing Guide
hittp:fwww. nonprofitmarketingguide.comi
k 4 site links

Monprofit Marketing Blog - Metwork for Good
hittp:fwww networkforgood com/nonprofitblog/ «

What is Nonprofit Marketing? - The Balance
https. {fwww thebalance comfwhat-is-nonprofit-marketing-2295530 «

4 Challenges Facing Monprofit Marketers in 2016 (And How To Beat ...
https./blog hubspot.com/marketing/challenges-facing-nonprofit-marketers-in-2016 »

Monprofit Marketing 2017 Challenges, Strategies & Examples
hitp:fcontentmarketinginstitute. com/201 7/06/nonprofit-marketing-2017/ »

5 Things That Can Make Nonprofit Marketers More Effective [New .
http: Ycontentmarketinginstitute. com/2015/11/monprofit-20168-content-marketing-research/ =

10 Marketing Lessons for All Nonprofits | Classy
hittps-/fwww.classy org/blog/10-marketing-lessons-for-all-nonprofits/ =

7 Sleps to Creating Your Best Nonprofit Marketing Plan ... - Resources
http:fiwww. fundraising123. orgfiles/training/7 Sleps to Creating Your Best Nonprofit Marketing
Plan Everpdf -

Getting Attention: Nonprofit Marketing
http:/'gettingattention.arg/ »

Marketing Tools for Your Monprofit and When They're Effective .
http:/ nonprofithub. orgfeatured/marketing-tools-for-your-nonprofit-and-when-theyre-effective’ »
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You can accomplish the same thing with tools like Moz, SEMrush, or Majestic,

but | prefer Ahrefs because they update their backlink data more frequently.

Next, | take each URL and place it in Ahref’s Site Explorer tool.

In this example, I'm using a link from the Content Marketing Institute.

On the site’s dashboard you’ll want to click on the referring domains:

Nonprofit Marketing 2017: Challenges, Strategies & Examples

contentmarketinginstitute. com'201 708/ nonprofit-marketing-2017/ «

Ahrefs Rank '

2,182

In this view I'm able to see every website that links to the article:

Referring demain
oy

SCoopit T
uberfiip.com =
alltop.com~
alignable_com+
nuzzel.com~

drapmark. com «

UR'J,\

12 "

D.R 1

\59

DRL'
Th
70
it
G4
G2
G0

54

Backlinks

1.11K +&

Live 326

Ahrefs rank '
RTT

2008

5,100
12,346

25 659

a0 a2

o8 404

Referring demains

81

Live 43

Backlinks' | dofollow

* 0o
r 0
A o
h 1
A 2
- 15

Organic keywords '

86 7
0

First seen
9 Jul 17

15 Jun 17
13 Jun "7
23 Jun*17
30 Jun 17
11 Jun™1f

fdul 17y
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The thought is simple.

If the title and contents of the article being linked to are relevant to mine, then

it's reasonable to assume people might also link to my content.

Because I'm using a broken link building technique I'll have to test each page

with a broken link checker:

Link Results

Links: 143

Caching: FALSE

Valid links: 79

Links 140 Queue 0

Check My Links and LinkMiner are my tools of choice because they’re built
right into Chrome.

If the link is directing properly it will be highlighted in green:
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POPULAR POSTS

Nonprofit Marketing Strategy (5
teps To Reaching Donors Online)
Digital Marketing Plan For

Nonprofits: The Definitive Guide
(2017)

Online Fundraising Ideas (7
trategies & 63% More Donations)
How To Get More Online Donations

ith Content Marketing

How To Convince Leadership
ontent Marketing For Nonprofits
Matters

However, if it’s highlighted in red then that means the link is dead.

Once you've found a page with a broken link, use the email template above

and send it to the webmaster.

When you get a response | highly recommend running a full site-analysis to

check for broken links.

My tool of choice is SEMrush’s Site Audit:
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Site Audit: Nonprofits Source

nonprofitssource.com Device; Desktop Last update: Sun, May 28, 2017 Pages crawled; 62,200

Overview | lIssues | Crawled Pages  Statistics Compare Crawls Progress

TOTAL ISSUES m WARNINGS MOTICES SELECT AMISSUE

Errors (/)

27 issues with mixed content | Why and how to Fix it W

10 external links are broken | why and how bo fix it v

2 redirect chains and loops | Why and how to Fix it v

1 external image is broken | why and how to Fix it W

You can then download all of the broken links into a .CSV file to attach to your

email.

There is one thing to keep in mind.

Don’t expect a flood of responses, even if you believe your content is a perfect
fit.
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People either:
1. Don’t have the time

2. They’re not interested

3. Are too busy working on other projects

For this reason, | recommend building a list of at least 100 contacts.

If you can manage 1 backlink for every 100 emails sent then consider your

outreach a success.
It'a tedious, but the results do pay off for the effort put in.

There are other ways, however, to achieve similar results with less work.
Build Relationships With Industry Influencers

Marketing is all about relationship building.
And not just with your audience.

If you want your organization to be seen as an industry expert then you need

to reach out to those in your field.
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One of the best ways to do this is by delivering content that aids in the

understanding and advancement of knowledge in your industry.
The Society For Human Resource Management (SHRM) for example:

m Surveys and reports on industry trends
m Educates members on HR practices

m Advances the knowledge of HR professionals

Here are three methods I've used to get 2,000+ social shares on a single blog

post and earn backlink from industry websites.
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1. Reach Out To Influencers On Social Media

When | published my article, “How To Get More Online Donations With

Content Marketing,” | never expected it would receive over 2,000 shares on

social media.

How to Get More Online Donations With Content Marketing
nonprofitssource.com

1.7K 361 45

0 O O 0 6

Total Shares: 2.1K

All it took were two messages to industry influencers on Twitter...
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< John Haydon - X
* {@johnhaydon

DONATE NOW..

How to Get More Online Donations With Content Marketi...

Over $27 billion is donated online to charities every year. Learn
how you can secure those online donations for your nonprofi._

nonprofitssource.com

Hi Johm,

| just published a post on how nonprofits can get more online donafions
with content marketing.

it would mean a lot fo hear your thoughts on it
rofitssource comfonline-donatio. ..

Thanks!
Jason llE

Mar 14

(CEONN - O
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Notice that I'm not asking for anyone to share the article, but instead asking

for feedback.

As a result, the article was retweeted out to 90,000+ followers:

&,

John Haydon Retweeted your Tweet - Mar 14

Nonprofits Source @NonprofitSource #1 y

"How to get more #online #donations with content #marketing” h. .. .

But sometimes the direct ask can work if you've got something of real value.

And influencers are more than happy to share your content to their information

hungry audience:

NIP Nonprofits Source @MNonprofitSource - Mar 12
éaulm-% @kanter thought your audience might enjoy our latest post: "How To Get More

Online Donations With Content Marketing” bit.ly/2ZmyLGRqg
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Beth Kanter@ @kanter - Mar 13
0& Great article!l Thanks for sharing
i
Nonprofits Source @MNonprofitSource

@kanter thought your audience might enjoy our latest post: "How To Get
More Online Donations With Content Marketing” bit.ly/2myLGRqg

v :

If you mention someone in one of your articles then make sure to let them
know!

AMEE Wheels For Wishes @wheelsforwishes - Mar 13
Replying to @NonprofitSource

Great articlel Thanks so much for the shout out and for featuring us!

LB

L3

[
WISHES

O &

Wheels For Wishes liked your reply - Mar 13

Nonprofits Source @MNonprofitSource
@wheelsforwishes we published a post featuring your organization on ho. .

These are neat tactics to promote your content and hopefully gain a few new
friends.

However, building meaningful relationships with industry websites is more
impactful.
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2. Earn Backlinks On Influencer Websites

The biggest honor a website can give to another is a link. It's also a clear way

to measure the value of your content.

Our new friends at Sashaendoh.com were willing to give us that honor in an

article they posted in July:

e e e e e e o e B R R R e B R B AR R o e e B B R e e o = e e e R e e e e = = = e = = =

o 10 Littie- tnehwrs Facalasolc Matioating Featunse wsd Facie Yau o Try Toelasy
Don’t know if all 10 are little-known but definitely great tip and trick in this
article for those of you using Facebook to market your nonprofit.

« Maopsmilr ThesBank Pags Temnplates: WIKE you fiesd o Know
That's right, Facebook rolled out page templates and one new option is the
nonprofit page template. Learn about it here.

« Digital Marseting Flan For Wongeefies: The Definitive Guice (2017)
We love Nonprofits Source’s marketing content! This is just the first chapter in
their 6 chapter series and already lots and lots of great advice. A must read and

must follow for future content.

So how do you build these relationships?

Try doing something helpful for someone with zero expectations of getting

anything in return.
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Back in April, | tweeted a link to a content offer from their site that received

over 10,000 impressions:

Monprofits Source @MNonprofitSource - Apr 30

Souree Here's how proper #webdesign can make an impact on your #marketing
sashaendoh.com/childhood-diza... #Fnonprofit via @5ashaEndoh.

Q 1 11 o Q 2 il

| also make an effort to share their articles on a regular basis.
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Monprofits Source @ MonprofitSource - Jul 14 ~
Are you a #nonprofit that cares about tech or #marketing? Then you NEED to

check out this roundup by @S5ashaEndoh | sashaendoh.com/nonprofit-link...

N|P®

Soures

Q1 11 4 (WA 3 ili

| can’t say for certain that the social shares were the reason my content

earned a link, but at the very least it was enough to get noticed.

3. Be Active Where Your Audience Is Active

Every now and then | like to get involved in the #NPChat hosted by Give.

This chat reaches tens of thousands of impressions across hundreds of

accounts that are relevant to the industry my website serves.
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e  Folloing _
T
EranewWe

Q1 What does 'Staying on Target' mean to
you ar your organization? #NPChat
10:10 AM - 8 Aug 2017 from Clana Point, CA

Q) 1

5
%

) =1

It's the perfect opportunity to get exposure, build my brand, and establish

myself as subject matter expert.

NIP Nonprofits Source @MNonprofitSource - Aug 9 v
_t;ul,,,.r Al. Having a consistant message across all channels and ALWAYS delivering
on value first - above all else, #NPChat

8 £l e B : [
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s [ Following
@ @GiveWP =

yes! RT @NonprofitSource: A1. Having a
consistant message across all channels and
ALWAYS delivering on value first - above all
else. #NPChat

10014 AM - 9 Aug 2017 from Dana Point, CA

Q 1 W, =

jire Tweat vour reply

Sometimes you'll also get attention from other participants, like our friend
@Carol_Stephen:
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NIP®
Bource 4B, Big fan of CoSchedules's headline analyzer tool: bitly/2n8pFrg We're able to
quickly test and improve opens #npchat

Write Better Headlines: Free Headline Analyzer Fro...

Frae haadling analyzer that will score your overall
T T headline quality and rate its ability to result in social
SN  chares, increasad traffic, and SEQ value,

coschedule.com
@ Calabadus

Qo t 3 il

@Carol_Stephen b
Replying to @NonprofitSource

Yes! | love CoSchedule's headline analyzer
tool. Use it for blog posts all the time!

#npchat

10655 AM - 12 Jul 2017

L& I e o =
MI® | Tweet your reply

NIP®
Source  Replying to @Carol_Stephen
As do we 1} Don't get too allured by the score though. Writing for people will
always yield better results #npchat

Q2 | 2 il

Carel Stephen @Caral_Stephen - Jul 12 o
You're right about that! It's just a number, and doesn'i tell the whole story.
#npchat

Q ] L ™

Relationship building is key to mastering any form of marketing.

MNonprefits Seurce @MonprofitSource - Jul 12 w

Nonprofits Source @Nonprofitsource - Jul 12 w

100


https://nonprofitssource.com/

NB>

source

And having more friends online makes it easier to distribute your content and

improve search rankings.

As a result, our Twitter profile has grown to over 1,200 followers who happen

to be involved in nonprofits and/or digital marketing.

In chapter 4 I'm going to show you how to create a digital marketing process

that will teach you how to write content your audience will love.

Nice work! You’ve just completed chapter 3 on how

to create a digital marketing plan for nonprofits

Here’s a quick recap of what we learned:

1. A digital promotion strategy — provides a way to distribute content

online.

2. Earning backlinks — is an essential component to getting first page
results on Google.

3. Create an outreach campaign — using a broken link building
technique is an effective way to create value for webmasters.

4. Reach out to influencers on social media — to get your content

shared and build brand trust.
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5. Form meaningful relationships — with industry websites help earn

links and gain industry exposure.

Chapter 4: This Digital Marketing
Process Will Make You Write Better

Content

Do you have a digital marketing process in place to manage your content,
social, email, and engagement activities?

| know at times it may feel like a lot to juggle.

But if you’re like me, you constantly find ways to maximize your productivity to
get the job done.

In this article, I'm going to share a content marketing process that, when
followed, will help you create content your audience will love.

Best of all, this 7 step process is easy to learn and will free your time to focus
on more value-adding activities.
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The Strategic Marketing Process

I’'m a big fan of the marketing process and its fundamentals.

So much so that | wrote about it 3 years ago on LinkedIn:

Traditional Marketing Is Dying: Why Is It
Taught In School?

Published on August 20, 2014 & Edit article I View stats

-

% Jason Firch [éj:n 1,611 :&.\ a0 _’:Eﬁ 13 (&)

If you stay within the lines of a traditional marketing curriculum, vou will not
reach your full potential, or what is expected of you with current marketing trends.
TYou have to get out, become involved with every opportunity you can. and learn though
experiential learning. It was these outside experiences. and challenges I accepted. which
allows me the ability to become a digital marketer.

My formal training in marketing taught me the foundation. but by no means gave me
the keys to be successful in my field. Traditional marketing techniques should be
offered as an introduction to the field. and not part of the core curriculum. Marketing
has changed. and so should schools which offer a marketing major.

Looking back, | was quick to jump to conclusions of how marketing has
changed.
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For instance, we know Twitter is a great forum to share ideas and consume
new content, while Facebook has become the most popular platform for B2C
consumers.

However, despite this shift in audience platform preferences the marketing
process itself hasn’t changed much in the last 100 years.

RESEARCH

PLAN

MEASURE IMPLEMENT

NP®

Source
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Research — Learn what customers want and how they behave/interact with
your brand. To a large extent, understand the market forces at play that help
or hurt your chance for success; think SWOT analysis and marketing mix.

Planning — Align research with business goals and capabilities (often limited
by resources) to attract leads into a paying customer or donor.

Implement — |Identify and create content offers and promotion strategies that
will get your message out to a qualified audience.

Measure — Prove to leadership that the investments made are yielding
incremental results toward your goals.

Optimize — Report on goals and refine your strategies that increase the
productivity of input > output. Then double down on investment in areas that
show promising results.

What Is A Digital Marketing Process?

A digital marketing process is a broad term to explain any number of steps
you take to achieve a digital strategy.

You might have a digital marketing process to curate content, schedule posts,
and engage with your audience as part of your social media strategy.

And another process could be used in developing your lead nurturing
campaigns as part of an email marketing strategy.
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For example, we use MailChimp to automate email workflows, list population
from contact forms, as well as scheduling emails in advance.

In an ideal situation, you want these steps to build upon each other so efforts
are being supported to achieve your goals.

Of course, not every marketing process will immediately achieve the goal of
optimization.

It's through experimentation, tweaks to your approach, and being patient and
persistent that we improve.

If the last year of experimenting with content has taught me anything it’s that
translating thoughts into words is difficult.

Through this period I've struggled to understand how best to tackle the
content marketing process, until now...
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1. Structure Content With An Introduction, Body,

And Conclusion

As mentioned, thoughts are tough to translate into words.

There’s writer’s block, competition for our attention in the form of social media
or our phones, and who can forget about the 50 other responsibilities we have
on our plate.

Our ideas float freely in our minds and the challenge comes when we have to
organize those thoughts into ideas that others can comprehend.

This is what makes structure such a critical component of any content
marketing process.

It may not be as sexy of a topic as implementing voice or VR technologies into
your marketing strategy, but structuring your ideas is what constrains our
thoughts to adherable guidelines.

When there are no rules, our minds are free to wander to thoughts of the
future, or perhaps dwell on a particular issue of the past.

All of which impedes our ability to write great content.

That’s just one component.

Another is the need for your content to persuade readers to take an action.
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It doesn’t necessarily need to be a direct ask, as digital marketing is often
about small wins that build up over time.

A like here, a comment there, and a link back to your site can, with time, have
a huge impact on search rankings.

But how do we structure content in a way that it is both great and persuades a
visitor to take an action?

Introduction

The introduction of your article is a 30-second sales pitch, whereby you have
to deliver the promise of value in order for the conversation to continue.

There’s just one problem...

You have about 8-seconds to grab and retain a visitor’'s attention before they
leave your site.
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I've found that in order to capture attention your introduction must have three

key elements:

1. An Agreement Statement
2. Acknowledging A Problem
3. Offer Promise Of A Solution
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Here’s how we can apply this framework:

Wouldn't you like to write better content? I'm talking about the kind that attracts and converts
visitors to your site into paying customers or donors. 0f course, you would, who wouldn't?

NP

Souree

There's just one problem... Who has time to write content, optimize it for SEO, and distribute
itin a way that will drive meaningful results for your organization?

Don't worry, we've got you covered. This 7 step digital marketing process is easy to learn and
will par big dividends when implemented into your content strategy. Best of all, you'll
actually save time so you can focus on bigger and greater things.

| would also add that your introduction should be short — between 100 and
150 words.

This is both good for the reader and for you as it forces the idea to be concise.

Storytelling is good, but no one likes to read a paragraph where a single
sentence would do.
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Body

The body is the meat of your article and where the logical step-by-step flow of
your content comes into place.

Each headline and subsequent sub-headlines should lead the reader to the
conclusion you are trying to make.

A good framework to follow, especially if you want to show the impact your
nonprofit makes, goes something like this:

m Give an example of a success story by highlighting results.

m Next, with as much detail as possible, provide step-by-step

instructions on how the results were achieved.

m Finally, use statistics, industry sources or research that supports

your point of view to build authority around your article.
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Conclusion

The conclusion of your article is a condensed summary of your major points
and if possible should be no longer than 2-3 sentences, or about 50-75 words.

A conclusion helps in two main ways:

1. Re-engage Readers: Help your audience remember what they’ve
read so it resonates with them.

2. Satisfy Scanners: Research suggests that people tend to scan
articles instead of reading the full content.

Moreover, visitors are likely to scroll to the bottom of the page as soon as they
land on your site.

By condensing your entire article into the conclusion you provide learning
objectives or outcomes to readers.

This acts as a form of insurance for your audience to ensure they are about to
read something of value.

I'd also recommend including a call to action, preferably a content upgrade, to
capture email leads:
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ONLINE FUNDRAISING
STRATEGIES

\'Bi——i (=E

Free Step-by-Step Checklist:

Leverage these techniques for your site (+#7 BONUS
strategies not found in this post)

Email DOWNLOAD

If you want to drive more engagement in the form of comments you can try
asking a question of your reader:

Now I've got a question for you... Are you ready to give one of these
fundraising strategies a shot?

Taking advantage of even one of these online fundraising ideas can make a huge impact for your
nonprofit.

Skyrocketing your donations, membership sign ups, and awareness of your brand.

Let us know which strategy you plan on using by leaving a comment down below!
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Finally, if you have something of great value, like a webinar, a promotional
offer, or a free giveaway, then posting a comment on your blog is a great
opportunity to gain exposure:

% Jas0n

% » | forgot to mention as a special gift to you if you include your website’s URL in
the comment I'll review it and give you a report filled with actionable ways to
increase the impact of your digital marketing.

2. Outline And Research Before You Start Writing

Now that you have the structure down the next step of this digital marketing
process is to outline and source your article.

It's worth investing time into creating an outline before you dive into writing
content because it clarifies and aligns your ideas with a high-level approach.

It's easy to get bogged down in the story such that you detract away from the
key points you want your article to focus on.

By outlining your article, you’re able to stay on track while referring back to it
as a guideline.

A good rule of thumb to keep in mind is the rule of three’s.

115


https://nonprofitssource.com/

NB>

source

That's to say that every main point, or section header, should be constrained
to three sub-sections.

Step 4: Create Your Own Images
= The value of image search
= Build brand awareness
" Avoid copyright infringement

In terms of research, | highly recommend you source all of your material
before you start writing.

This also includes developing an internal linking strategy.

The purpose of this is to prepare yourself as much as possible to avoid
distractions from impeding on your writing process.

In addition, by sourcing the material early, you're able to formulate your
content around research instead of trying to make it fit into your narrative.

This will go a long way to avoiding revisions and a lot of headaches.
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3. Write A Headline People Want To Click

Your headline is the first thing people see when your article pops into their
social feeds, inbox or however else it’s found.

In truth, the title of your article is an evolving process as your ideas are
transformed into words.

| tend to brainstorm headline ideas as | write and make adjustments up to the
moment | hit publish.

Here are a few iterations | went through while drafting this article:
m This Strategic Marketing Process Will Make You A Better Writer
m The Best Digital Marketing Process (7 Steps To Write Better
Content)
m Strategic Marketing Process (How To Write Better Content)

m How This Digital Marketing Process Will Make You A Better Writer

The benefit of doing this is to shape the headline around the content itself so |
don’t get trapped into forcing a narrative around a 70 character sentence.
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I've also found that making a few simple adjustments to your headline process
can dramatically improve audience response rates as well as organic search
results.

Let me show you how:

O Keywords O Call To Action
A O ﬁuppurtad by
- -~ esearch
This Digital Marketing Process  Will Make You /
Write Better Eoﬁisnt
O Self Impmvenﬁ’: O Topic NPD)

O Value Proposition Source
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Identify Keyword Opportunities

Before | start brainstorming a list of headlines | need to know the exact phrase
| want to rank for.

Afterall, keywords are the backbone of SEO.

Now, recall in Chapter 2: Nonprofit Marketing Strategy when we evaluated
keyword ranking opportunities based on difficulty.

Following this, | found the keyword, “digital marketing process,” to be a
relatively easy phrase to rank for with 300 monthly searches.

To get started, | entered the phrase into three different keyword difficulty
scoring tools: Ahrefs, Moz, and KWFinder.

Overview: digital marketing process

Keyword difficulty
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Ahrefs

Keyword Overview:

digital marketing process

15 34%

Difficulty * Learn more Opportunity ' Learn more

Moz

Keyword: digital marketing process

¢ Anywhere ™ Anylanguage
400.0
29,.’1{]{] 200.0
easy

0.0
Oct

SEO difficulty @

KWFinder
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Next, | analyzed competitor metrics and backlink profiles of those who rank on
the first page to determine if | stood a chance of ranking for them.

This Digital Marketing Process Will Make You Write Better Content
https://nonprofitssource.com/digital-marketing-process/ v

The Emarkable & Step Digital Marketing Process - Emarkable.ie
https:/iwww.emarkable ie/our-process/ »

7 Steps to a successful digital marketing plan for your eventsensov
http:/twww.sensov.com/guestion/how-can-a-digital-marketing-plan-improve-my-event/ v

Five Levels of Digital Marketing and the Sales Process - The Balance
https:/iwww thebalance com/five-levels-of-digital-marketing-and-the-sales-process-2294872 »

Planning a Digital Marketing Campaign | Digital Marketing Institute
https:/fdigitalmarketinginstitute.com/blog/planning-a-digital-marketing-campaign »

Digital Marketing: Complete Process in a Nutshell - Delhi School of ..
http://dsim.in/blog/2014/01/09/digital-marketing-complete-process-in-a-nutshell/ v

7 Digital Marketing Strategies That Work: A Complete Guide
https://blog. hubspot com/marketing/digital-strategy-guide

The Digital Marketing Process - SlideShare
https://www slideshare_net/gzones1974/the-digital-marketing-process »

Breaking Down the Main Steps of the Digital Marketing Process - Blirt
https:/f‘www.biirt. com.au/blirt-blog/breaking-down-the-main-steps-of-the-digital-marketing-process v

| also took a look at the quality of the content to ensure what | was offering
could compete with the top results.
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Lastly, | repeated the exercise for the phrase, marketing process, to see if |

could rank for a related keyword.

Overview: marketing process

Keyword difficulty

Parent topic - Its volume

marketing process 900

Search volume

900

With clicks 53%

VA plinke AT00
Wt UL LR 51 D

Trend snce Sep "15

Traffic potential

250
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Use Emotion As A Call To Action

Once I've finished researching keywords my next stop is CoSchedule’s
Headline Analyzer.

&

THE #1 HEADLINE ANALYZER

Write Headlines That Drive Traffic, Shares, And Search Results

F__J".II'E'J"}!'EH_IT rext o I!JEEJH he.aﬂ'?me ..-'il"lﬂ'é."SfE.'

This Digital Marketing Process Will Make Wau Wete Better Comtant AMALYZE HOW

Or consolidate your entire marketing strategy AND write killer headines with CoSchedule »

This free digital marketing tool analyzes your headline and calculates a score
based on the words you use.
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HEADLINE HISTORY

@ This Digital Marketing Process Will Make You Write Better Content

It then highlights the main phrases or words that are most likely to resonate
with the readers:

FIRST & LAST

When skamming content, most readers tend to read the first and last three words of 2 heagiine.

This Digital Marketing

FIRST THREE

Write Better Content

LAST THREE

KEYWORDS SEMTIMENT
Heaglines should include searchable keywords and z ;
i 3 = Your headline shows positve sentiment
h # .
phrases 5o that readers can fingd your content gasily. Headlines that co positive emotion
tend to perform the best
Process
Content
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Finally, the analyzer breaks down every word into four high-level categories.
m Common
m Uncommon
m Emotional

m Power

According to industry research, emotional headlines drive more click and
shares to your content.

125


https://nonprofitssource.com/
https://coschedule.com/blog/emotional-headlines/
https://coschedule.com/blog/emotional-headlines/

NB>

source

This Digital Marketing Process Will Make You Write
Better Content

WORD BALAMCE

An analysis of the overall structure, grammar, and

readability of your headline.

Emotional words frequently il A 20%

stir an emotional response

n the reader. They hawve
been proven to drive clicks i : UNCON
and shares. Great headlines
are usually made up of 10-
15% emotional words.
. EMOTIONAL 20%

make you, will make you,

The Value Proposition

Think about when you’re scrolling through Twitter, Facebook, or your
preferred media sites.

What compels you to click on those headlines?
What were you seeking in the exact moment when you clicked on this article?

Whether consciously or subconsciously, you made a decision to invest your
time into reading this article.
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In a sense, the value proposition of your headline is a clear intent of what your
audience can expect to gain after reading your content.

Your ability to add value to the conversation, whether by facilitating a
thoughtful discussion or by presenting industry changing data, is what gives
your content meaning.

Looking at the headline of this article, in particular, the word “better” implies an
alternative way of doing something that you may not have tried before.

Define value for the reader in a way that is meaningful to them and they will
want to click your headline.

4. Create Your Own Images

Writing content is time-consuming enough without adding image creation into
the mix.

| know the whole purpose of this marketing process is to save time, but trust
me when | say creating your own images is worth it.

And don’t worry about not being a graphic designer.

Free design tools like Canva, Piktochart and Microsoft’s Paint 3D make
creating visually appealing images feel effortless.
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The Value Of Image Search

Would you be surprised to learn that images account for 26% of the 40—-60

billion searches that happen on Google each month?

That'’s a lot of traffic that you should be taking advantage of.

If you search the phrase nonprofit marketing you'll see three of my images

appear at the top of the pack:

Gﬂogle nonprofit marketing

Welume: 1,300imo | CPC. $2.41 | CompetiSan: 0.41 ¥

All Mews Images Videos baps Mare

it
g

NONPROFIT

MRARKEETING IM 2017

of nonprofit
rrarketing

How do | do it?

Every single one of my images have an alt text.

Ay Q

Settings Toaols
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This provides Google’s crawlers with context for what topic that image relates.

This means Google is better able to serve relevant images in search results
as well as better understand the topics your site focuses on.

Another reason to consider including media-rich content in your articles is the
fact that relevant images get 94% more views than content without images.

Build Brand Awareness

One of the most challenging tasks of writing an article is finding the perfect
images to pair it with.

I've sometimes spent hours searching Google with nothing to show for it.

It's frustrating, time-consuming, and builds no equity to my site.

This means accurately visualizing the #333333 #4A90E2 #E96367
information in your article for the
My only rule here is consistency in l l ) '

audience.
colors and style. #DES021 #7ED321 #7/ECFCB

However, when you create your own
images you're free to do anything you
want.
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You'll notice my color pallet doesn’t change too much on my site.
My goal here is for people to associate my brand with every graphic | create.

For example, an infographic could be a great way to earn backlinks to your
site while building brand awareness to your mission.

In terms of style, | like to keep things simple.

For me, this means the use of icons, simple shapes, and text-overlays to
support the image.

Avoid Copyright Infringement

Whether you’re using images for social media or for a blog post, it's good to
know if you have the rights to reuse an image.

A single misuse of an unlicensed image, even if by accident, can cost you
$8.000 and damage to your reputation.

The best way to avoid this type of action is to ask for permission or purchase
a license.

If you're using Google to source images, then | recommend filtering out
copyrighted images under the tools section.
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Goc g{e digital marketing B L Q
All Mews Images Books Videos Maore Settings Tools
Bize = Color = Type - Time = Usage rights » hore tools =

creative

Mot fitered by license
Labeled for reuse with modification |

- Q
4 DIGITAL

= T‘ = MARKETING

Labeled for reuse
Labeled for noncommercial reuse with modification

Labeled for noncommercial reuse

Flickr, which is a platform designed to share online photos, is another great
way to source images that are labeled for reuse.

5. Involve Your Team In The Marketing Process

If you've ever spent time on LinkedIn you’re bound to come across
influencers.

These are often researchers, thought leaders and social CEO’s.
There’s good reason for why these CEOs are flocking to publishing platforms.

In a recent study, social CEO’s have been shown to enhance the reputation of
their firms, attract talent and increase sales.
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This isn’t different in the realm of nonprofits as donors say they want to
receive reqular updates from the CEO/Executive Director.

When it comes to content your entire team should be involved, not just the
marketing department.

Employees at all levels of your organization have a perspective to add to the
conversation.

Whether client facing, manning the front desk, or in the boardroom developing
strategies to guide the organization forward.

From a marketers perspective, it’s a lot easier to clean up and optimize a
rough draft than it is to write an article from scratch.

Outside of content creation, your team also has a wide social network to
champion your content.

| would recommend the next time you publish a piece of content that you send
it to co-workers and encourage them to share.
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6. Reuse And Repurpose Old Content

The most time-consuming part of any content marketing process is writing the
material.

Lucky, your website already has an abundance of content that can be reused
and repurposed to save you time.

Reuse Old Content

| tend to run into a lot of similar topics when writing a new piece of content.

They might be software tools, marketing strategies, or SEO tactics that I've
mentioned before.

Instead of writing new content, you can pull bits and pieces from old articles
and then rework it into your current post.

There might be a different angle that you haven’t explored or it might be used
to add context to the conversation.
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Here’s an example of me talking about backlinks in the first chapter of this
guide:

Backlinks, according to Google, are one of the top 3 search ranking factors.
I've already seen SEO results by ranking on the 4th page for my target keyword in the first 2 months:
Keywords Rank | KD URL Chainck

4115 149 hitps:/inonprofitssource. comanline-fundraising-ideas « 17 Jun "17

By defining my goal and aligning strategies behind it, | was able to identify:

» A content offers that both converts and is shareable
= My most valuable digital channel for this campaign
» Ranking opportunities to sustain long-term growth

And again in chapter two:

I've said this in previous articles, but it's worth mentioning again:
Backlinks are one of the top three Google search ranking factors.
If you want first page results, especially for competitive keywords, you need people linking to your site.

The reason backlinks are so important is because search engines use them as a sign of authority and
trust.

Therefare, earning backlinks from authoritative sites increases the trust and value of your content.

Outside of saving time, reusing old content is a great way to lift your internal
linking strategy by referencing direct links within the pages of your website.

It also builds topic authority, which Google uses to rank websites for specific
keywords.
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Repurpose Content Into New Mediums

There are so many different mediums to choose from when publishing online.

For example, you can take 5 related blog posts and combine them into a
massive ebook or white paper to distribute as a content upgrade and build
your email list.

Or, if you’re feeling trendy, you can convert an existing piece of content into a
video.

According to HubSpot, 43% of people want to see more video content from
marketers.

The cost to get started is relatively affordable (under $300.00) and you don’t
need incredible editing skills to piece everything together.

Here’s a list of equipment and software I've used in the past to create 5-10
minute demo videos:

m Microphone: Audio-Technica

m Pop Filter: Earambler Pop Filter

m Software: Adobe Premier, Audacity, ScreenCast-O-Matic (only if you

plan to capture video of your desktop)
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m Video Recording: Most mobile devices work well, but may require a

stabilizer tripod

Now all you need is to convert your blog post into a script and you’ll be ready
to post your new video in no time!

7. Ask For Feedback Before Publishing Content

You’ve just put the final touches on your article...Combed through every
sentence to find errors...Double checked your outline to ensure everything
flows.

Now it’s time to hit publish...Right?

Before you do, consider this:

Edit Your Content

Microsoft word is a great tool for spell checking and pointing out small
grammar mistakes.

But the English language is complex and basic word processing tools don’t
understand the use of passive voice or complex sentence structures.

This is important because it aids in determining the readability of your articles.
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The Hemingway app does just that:

Hemingway App makes your writing bold and clear. Hemingway
# dirar

The app highlights lengthy. complex sentences and common Readability
errors; if vou see a vellow sentence, shorten or split it. If vou see a Grade &
red highlight, your sentence is so dense and complicated that yvour S
readers will get lost trving to follow its meandering, splitting logic
— try editing this sentence to remove the red. Words: 132
Show Ligne ¥
You can utilize a shorter word in place of a purple one. Mouse over
them for hints. [ adverbs, meeting the goal
Of 2 o fewer
Adverbs and weakening phrases are helpfully shown in blue, Get rid
B uze of passive voice,

of them and pick words with force, perhaps. el e ol o1 2.6 feuer

Phrases in green have been marked to show passive voice. Bl pricase has a simpiler
aRernative.

You can format your fert with the toolbar.
Bl of 41 sentences is hard o

read.

Paste in something vou're working on and edit away. Or. click the

Write button and compose something new. Bl of 11 sentences is very hard
b fead.

This free marketing tool lets you copy and paste your article and then
highlights errors.

However, if you have the resources, | highly recommend outsourcing the
entire editorial process to freelancers.

A quick search for content editors on Upwork shows consultants starting as
low as $20.00/hr.
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Haley 5.
. Editor/Content Specialist
¥
® $3000/hr $2k+ earned §) 97% Job Success

Whatever your project, | can help you polish your writing so that it clearly fit ..

Suggested because they worked on 7 jobs that match your search.

The rating and review system on the platform acts as insurance to ensure you
avoid hiring the wrong person for the job.

When used on a continuous basis, consultants on Upwork are relatively
inexpensive, while freeing your staff’s time to focus on higher priority tasks.

Share Content With Industry Influencers

Feedback, when constructive, is an invaluable asset for content marketing.
It's also a great promotional strategy.

For example, sharing your article with industry influencers before it’s
published may give your work the exposure it needs to reach your audience.

In addition, influencers may offer useful insight on the topic or it may turn into
a content collaboration project.

Whether you use an excel spreadsheet or Google Drive, having a rolodex of
people who are receptive to sharing or contributing to your website is a must.
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Try to build a list of 50-100 people and then cycle through them offering
content that they may find interesting or valuable for their audience.

Once you have a good amount of feedback and have made revisions to your
article it’s time to publish your content!

In the next chapter, we're going to show you how to get your nonprofit higher
rankings on Google by mastering search engine optimization
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Chapter 5: SEO For Nonprofits: A
Beginners Guide To Digital Marketing

Success

The time has finally come to demystify Search Engine Optimization (SEO)
for nonprofits.

In the last step of this digital marketing plan, we’re going to share SEO
strategies and tactics we use to increase search rankings on Google.

Join us as we take a deep dive to explain:

What SEO is and how it works

Why nonprofits should be investing in SEO

The top 12 on page SEO factors for content marketing
The top 9 technical SEO factors to get higher rankings
How to measure and track digital marketing success

a s~ LN =

What this guide is: An introduction to the top 21 SEO best practices that will
help get your content ranked in 2018, including:
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m On page SEO factors — factors that are visible to your audience at
the page level. (e.g. keyword optimization, mobile optimization, or
anchor text links).

m Technical SEO factors — factors that are behind the scenes and
used by search engines to communicate to with your site (e.g. page

speed, structured data, or inbound links).

What this guide isn’t: There are a ton of SEO factors that aren’t mentioned
in this guide and is intended to help beginners learn and navigate through the
best practices. We make no claims to suggest that SEO is a silver bullet, but
instead, insist that SEO should be part of an integrated marketing plan to gain
exposure online.
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What Is SEO And How Does It Work?

One of the first things you learn in principles of marketing is the marketing
mix, or the four Ps of marketing: Product, Price, Promotion, and Place.

Creating strategies around these four pillars work to establish the foundation
of your marketing plan. Over the years these terms have evolved to fit the
adoption of new marketing channels.

For example, Place use to be limited to a physical storefront and the value of
its location measured in foot traffic.

But along came the internet and e-commerce, which forced the traditional
definition to evolve and include website properties.

Just as physical stores fight for prime real estate in heavy foot trafficked
areas, so do websites to gain search impressions and clicks.

In other words, when people search for a keyword that is valuable to your
brand you want to be the one ranking on the first page to drive more traffic to
your site. So how do you get those first page results?

With search engine optimization.

Think of SEO as the language used by search engines to communicate with
your website. Web crawlers scan the internet indexing websites and following
any linked resources it has access to.
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Search engines

displays your [—I S L O Over your page
web page OW

t Works J

Sear{:h engines use

Search engines algorithms to
index your page determine rank

Search engines like Google, Bing and Yahoo then use complex search

algorithms to index and rank content.

of web pages GO gle

Search engines crawl

The purpose of this is to ensure every search query on their platform delivers

the best possible answer for the user.

By optimizing your website’s content for search engines, you make it easier

for their web crawlers to understand your content and the topics you write

about.

Of course, this only begins to scratch the surface of understanding how SEO

works.
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There are at least 200 ranking factors on Google alone and it’s likely that
there are more we don’t know about.

While this may sound overwhelming, don'’t let it discourage you.

Having a solid understanding of the basics covered in this guide can make a
dramatic impact on the search visibility of your website.

Before we dive into those factors, | think it's important to discuss why SEO is
important for nonprofits and how donor preferences are driving the need to
invest in search.

Why SEO For Nonprofits Is Important To Online
Growth

Donors are shifting their preferences to online giving as their preferred method
of donating to causes they care about.

Last year saw a 12.1% increase in online donations made to nonprofit
organizations:
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2012 10.7%

2013 13.5%
2014 13.0%
2015 7-1%

2016 7.9%

2017 12.1%
2018 10.6%

| (D

Online giving is up 10.6% so far through April 2018.
NP3

Source

So how are nonprofits tapping into the evolution of donor trends?
m 67% of nonprofits across the globe are set up to accept donations on

their website

m 34% of nonprofits have paid for advertising on social media

m One nonprofit used online channels to surpass their year-end

fundraising goals
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Now, more than ever, e Envlrunmarﬂa] Defense Fund olr Like Page
. . SPOMNS0n -
nonprofits are turning

to online platforms as
an inexpensive and
effective way to reach

a broader audience. We're so C|053

; A - l
This includes adopting = “ $1,250,000 .
pay per click (PPC) ,
ads as part of their
promotional strategy |

to increase revenue

We're slill 523,900 short of ur Year-End Matching Grant goal.

Every dollar makes a difference

and create brand We're so cloge to our goal thal any gift, no matter how small, will make a HUGE
awareness differance. Remember, evary dollar we fall short of our goal represents THREE...

Donate Mow

EDF.ORE
Mot affiliated with Facabaok

And while PPC can be

an effective marketing

tactic, it's not a replacement for an integrated digital marketing plan where
cross-channel promotion is used to maximize exposure.

| won’t pretend to tell you search engine optimization (SEO) is a silver bullet-
nothing is.

But when integrated with the rest of your digital marketing strategies you
begin to build the framework to foster sustainable long-term growth online.

It's easy to understand why organizations are hesitant, or at the very least
overwhelmed, by SEO, especially since the investment often takes years to
prove its value.
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Furthermore, it's a time investment for staff to learn how to introduce SEO into
the content marketing process.

However, if you’re already invested in content marketing as a means to
promote your nonprofit’s mission, then SEO is a key component to the
success of your marketing plan.

On Page SEO Factors

1. Create User-Friendly URLs

Industry studies show that short URLs with your target keyword or phrase
rank better than long URLs.

nonprofitsssource.com/blog/2017/October/post?
ID=103445kw=digital+marketing

nonprofitssource.com/blog/2017/October/digital-
marketing-plan-for-nonprofits

o nonprofitssource.com/digital-marketing-plan
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The first URL is difficult to remember, and it doesn’t give context to what the
article is about.

After all, digital + marketing is a very broad category.

While the second URL is cleaned up, having the date and year in subfolders
doesn’t add any benefit to rankings unless you're publishing content
frequently like a media organization.

If you want to maximize the chances that visitors will remember and share
your URL, then having a clean structure with your focused keyword or phrase
is the best way to go.

Another consideration is the great subdomain vs. subfolder debate.

The most important thing to know about this is that you're naming makes
sense for visitors and is relevant to the content they are expecting to read.

For example,
https://nonprofitssource.com/digital-marketing-course/digital-marketing-goals/

The subfolder tells me that this is a digital marketing course and the topic is
on digital marketing goals.

If instead, you wanted to create a subdomain it might look like
courses.nonprofitssource.com/digital-marketing-goals/.
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2. Include Your Keyword In The Title

When Google’s search bots crawl a page they typically look at the title page
first to understand the content and context of the information being presented

on the page.

> Target Keyword

Digital Marketing Plan For Nonprofits:
The Definitive Guide Updated (2017)

It then uses that information along with the combination of phrases within the
text of the page when deciding where your content should rank.

My thought is that search engines are smart enough to understand word
patterns and usage.

The idea is by including your keyword or related phrase in multiple tags and
within the body of the content, then it will reinforce the importance and
relevance of those phrases when search engines rank my page.
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3. Insert Keywords In Your Heading Tags

Use heading tags to help Google understand the structure and text on your
page.

In most cases, the H1 tag will be the title of your article.
Sub-headings are then used to categorize your page into topic sections.

For example, under the H2 tag on page SEO factors, Google knows the text
proceeding the H2 tag is related to the topic of on page SEO.

<HI>SEQ For Nonprofits: The Beginners
Guide To Digital Marketing Suecess</11>
<p>this is a paragraph</p>
<HZ2>0n page SEO factors</H2>
<p>this is a paragraph</p>
<H3>Create SEO friendly URLs</H3>
<p>this is a paragraph</p>

<H3>Begin Lhe page title with your
I\E}“-m'ﬁ </H3>

<p>Lhis is a paragraph</p>
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Likewise, when | begin a new H2 tag, the proceeding content will be related to
that topic.

An ideal page structure should have no more than one H1 tag and at least
one H2 tag should include your target keyword.

4. Include Your Keyword In The First 100 Words

Adding your keyword in the first 100 words provides search engines with clues
on the topic of your page.

This is helpful for search engines, which are constantly looking for patterns to
assign relevance to the topics you write about.

Bold your keyword ﬂ

Does your nonprofit have a digital marketing plan?

Or, are you throwing a ton of content on the web hoping someone
will find out?

| get it.
Lack of resources, leadership buy-in, choosing the right software

tools (or the right strategic partners) all while trying to stay
current on the latest marketing trends is overwhelming.

Pro Tip: Bold at least one of your keywords within the body of your content.
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While this is not a direct ranking factor, it may have implications for visitors
who land on your page to quickly give them context on what they’re about to

read.

5. Image Alt Tags Are Important

1/3 of all searches on Google are images.

Not only that, but 12.5% of SERP results show image pack results:

The Ultimate List Of Online Giving Statistics

Charitable Giving Statistics. $390 billion was given
to charitable causes in 2016.

Online Giving Trends. Overall revenue from online
fundraising grew by 23% in 2017,

Social Media Giving Statistics. ..
Mobile Giving Statistics. ..
Email & Direct Mail Statistics.

ET R
[ )7,
E ]
O] 1
T
. R

Al grving s FLAY bigher than preficed i the previeus jear,
urae

2018 Online Giving Statistics, Trends & Data: The Ultimate List of ...

https://nonprofitssource.com/online-giving-statistics/

&) About this result B Feedback

You should also add a description to the alt tag of your images.
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e e e

¥ <5 href="https://nonprofitssource.comfonline-giving-statistics/":
<img width="308" height="688" src="https://nonprofitssource.com/wp-content/
uploads/2018/82/2018-0nlineatiudogactatdetd ce Jng r1:—c—'4iifj wp-image-117585

attachment-full size-full” pl1t="2818 Online Giving 5tatistics” style="max-width:
188%; height: auto;™ srcsef= NELLDPS:7¢NONProT LLSESOUNCE . COmWp-content/uploads,
2B18/02/2018-0nline-Giving-5tatistics. jpg 386w, https://nonprofitssource.com/wp-
content/uploads/f2618/82/2818-0Online-Giving-Statistics-158x388. jpg 158w" sizes=
(max-width: 388px) 188ww, 388px'

& Lan

Search engines can’t understand images in the same way humans do.

They require a written text in order to categorize an image within the billions of
images that exist on the web.

Fortunately, there are only three step you need to follow to optimize your
images for SEO:

1. Make the description specific and relevant.
2. Include your keyword or phrase in the image alt tag.
3. Include your keyword or phrase in the image file title.

<img src="https://nonprofitssource.com/wp-
content/uploads/2017/06/Digital-Marketing-Plan-For-
Nonprofit.png" alt="Digital Marketing Plan For Nonprofits"
<fimg>
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6. Build Responsive And Mobile Optimized Pages

If there’s one thing | see the community adopting quickly, it's optimized pages
for mobile devices.

And there’s are compelling reasons to do it, outside of creating a professional
web experience:

m 51% of people who visit a nonprofit's website do so on a mobile
device.

m 1in 4 donors use mobile devices to discover nonprofits they were
previously unaware of

m 25% of donors complete their donations on mobile devices

While mobile optimization isn’t a direct Google ranking factor, it indirectly
benefits SEO by reducing bounce rates in addition to giving your website the
perception of professionalism.

Google’s mobile-friendly test tool is a quick way to check whether or not your
pages are optimized for mobile devices:
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hitps.//nonprofitssource.com/digital-marketing-plan/

Toctord e Ciet 28 301 £ TAC Okd
ested on: Dot 28, 2017 at T35 PM

Page is mobile-friendly

This page iz easy to use on a mobile device

o N
"ﬂ,e B o ey |

) { i . ¥1'0
ISR L UL SR LU
g R 3

PR, . s it 1)

I SUEMIT TO GDOGLE

Three of my images appear on the first page in the image slider because |
include the keyword in the alt tag.

To rank for image packs you may also want to consider adding your keyword
to the image file name.

Let’s answer the next burning question you might have:

“Is image search valuable?”

According to Jump Shot’s data, 1/3 of all searches on Google are performed
in Google image search.

In addition, ranking your image provides an opportunity to get a link back to
your site if someone reuses it on their site.
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7. Meta Descriptions Likely Affect Search Rankings

No, adding your keyword to the meta description will not influence your search
rankings.

However, data collected from Moz suggests that organic click-through rates
do.

The more clicks your page receives the more relevant the content must be to
answering a visitor’'s search.

What does it mean for marketers? It means optimizing your meta descriptions
for clicks.

8. Link To Outbound Sources

A study found that pages with outbound links to external sources have a
positive impact on SEO.

Search engines will crawl these external links to learn more about your
website.

For example, if you write about a shortage of clean water in the world and
then link to a website that is dedicated to providing clean water to children in
Africa, then Google will read your page as clean water shortage + Africa.

For visitors that land on your site, these links help support our argument to
persuade people to your point of view.
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9. Use Internal Links To Relevant Pages

These links help to build page and topic authority on the content topic while
improving site navigation to relevant topics.

If you notice that you link to a particular page or source often across multiple
pages or blog posts, then perhaps it makes sense for you to create a page on
your site that covers that topics more in-depth.

It's also a great way to come up with new content ideas that will help reinforce
rankings around topics,

10. Include Keyword Rich Anchor Text

When you start building out your internal link building strategy it's important to
consider the words you use within the text of the link.

This is also known as the anchor text link.

Digital marketing plan

Y

https://monprofitssource.com/digital marketing plan
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Google assigns authority to the text within the link to provide context for the
pages you're linking to.

In this example, the anchor text in the link is an exact match to the keyword |
want to rank for.

While it may sound like the logical thing to do, it will cause issues with search
engines.

In the past, people would try to game the algorithms by spamming anchor text
links to artificially increase their rankings.

Google caught on to this trick and now penalizes websites that abuse this
tactic.

To avoid this penalty | recommend using related keywords.
In the example above you might try using:

m Digital marketing plan for nonprofits

m Nonprofit marketing plan

m Marketing plan for nonprofits
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11. Use latent Semantic Indexing (LSI) To Rank For Related

Search Terms

Latent semantic indexing, or LSI for short, are words and phrases that are
related to the keyword you want your page to rank for.

There are a few reasons to add related keywords to your content:

1. You avoid keyword stuffing penalties from Google
2. As a result, your content will sound more natural to readers
3. There is potential to rank your content for related keywords in search

LSIGraph is a free tool that provides a list of related keyword suggestions
based on your keyword:
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on page seo

I'm not a rabot

» seo on page optimization -
- on page optimization

- latest on page seo techniques

- ON page seo guide

- off page seo

- on page seo tips

- best on page seo techniques

This suggestion tool does have the downside of not providing information like
keyword difficulty.

| would recommend testing your LS| words using a keyword difficulty tool like
SpyFu to assess potential ranking opportunities.

Keyword Overview - on page seo VERREARINGE | EREE
MONTHLY SEARCHES (LOCAL) MONTHLY SEARCHES [GLOBAL) CLICK-THROLAGH RATE RANKING DIFFICULTY
COST PER CLICK MONTHLY COST AUNERTISERS HEMERARE
$4.75 $15.00 9 0
i Last 12 Monshs) {in Tap 50 Orgaric Resuls)
Broad Phrase  Exact Broad Phrase  Exact
Costs ek $475  sGA2 5401 Caily Cast $050 51,47 3053 UMIVERSAL SEARCH I SERP
fanchly Clicks 3 7 3 Monthly Cost #1500 34410 £1580
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12. Write Long Form Content

There are plenty of reasons to write long-form content in 2017:

m It provides an opportunity to dive deep into a topic

m Visitors who find the information of value will stay on your site longer

m More words equal more keyword ranking opportunities

Industry studies also show that longer form content tends to rank better in

search results.

2600

2450

2300

Avg Content Length

2150

2000

Avg. Content Length of Top 10 Results

B Avg Content
Length

Position

. serplQ
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The top 10 results on Google’s first page average 2,000 — 2,500 words in
length.

But does this mean you should also produce long-form content on your
website?

As always, the answer is: it depends.

You should never sacrifice audience engagement for the sake of search
engines.

Take time to understand what your audience needs are and their preferences
for consuming your content.
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Technical SEO Factors

1. How To Add A Sitemap To Google And WordPress
A sitemap is a hub on your site that contains links to every page.

NP3

Free Marketing Plan - Resources - Jason Q@
Source
Sitemap Hame > Sitemap
Pages Posts Categories
» Privacy Policy » This Digital Marketing Process Will Make » Content Marketing
> Terms of Service You Write Better Content » Digital Marketing Plan
> What Is A Nenprofit Marketing Link » Master These Email Marketing Strategies » Monprofit Link Roundup

For Fundraising Success: Nonprofit Link

Roundup?
. Roundup

» Monprofit Marketing
» Nonprofit Marketing Blog: Digital Strategies

; » Online Fundraising
For Qnline Growth

» Digital Fundraising Strategies: Nonprofit
it : =3 o * Marketing Link Roundup
> 2017 Online Giving Statistics, Trends & Archives

Data: The Ultimate List of Giving Stats

» Nonprofits Source = ROI-Focused Nonprofit
Digital Marketing Agency

» Sitemap

» About

» Digital Promotion Strategies (That Get First
Page Results Fast)

» Monprofit Marketing Strategy (5 Steps To
Reaching Doners Online)

» Digital Marketing Plan For Nenprofits: The
Definitive Guide [2017)

» Dnline Fundraising ldeas (¥ Strategies &
633 More Donations)

» How To Get More Online Donations With
Content Marketing

» How To Convince Leadership Content
Marketing For Nonprofits Matters

Qctober 2017
September 2017
August 2017
July 2017

» June 2017

i

April 2017
March 2017
February 2017
January 2017

The purpose of having a sitemap is to make it easier for Google’s web
crawlers to sort and index your website.

It also helps these crawlers understand how each link on your site relates to

one another, which is an important part of an internal link building strategy.
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In short, having a sitemap is extremely helpful in getting your content ranked.

It's also incredibly easy to get set up.

A quick test to tell if you have a sitemap that is easily crawled by Google is to
type the following into any web browser:

www.YourSiteName.com/sitemap.xml
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= XML Sitemap X
= C | @ Secure | https://nonprofitssource.com/sitemap.xml
=** Apps Work Quick Links Useful Bookmarks

XML Sitemap Index

This is a XML Sitemap which is supposed to be processed by search enging
It was generated using the WordPress content management system and th
You can find more information about XML sitemaps on sitemaps.org and C

This file contains links to sub-sitemaps, follow them to see the actual sitel

URL of sub-sitemap Last modified (GMT)

rofit ' [SC. 2017-10-11 11:23

https:/ /nonprofitssource.com/sitemap-pt-post-2017-10xml 2017-10-1111:14

https:/ /nonprofitssource.com,/sitemap-pt-post-2017-0%9.xml 2017-09-08 14:31

o 5] -pt- - - | 2017-10-1111:23

Depending on the XML Sitemap tool you use, a list of your website pages will
populate.

I'd recommend using the free Google (XML) Sitemaps plugin if your site is
built on WordPress.

Just download the plugin and activate it and you’re all set.
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Once you have your sitemap generated submit it to Google Search Console
for indexing.

2. Robots.txt File

Another easy win for technical SEO is to create a Robots.txt file.

This file helps Google’s web crawlers find and index your website while also
giving the option to ignore pages from being indexed.

To get started, type the following into a browser of your choice:
www.YourSiteName.com/Robots.txt

It should look something like this:

U https://nonprofitssource X

< C' | & Secure | https://nonprofitssource.com/robots.txt

=== Apps Work Quick Links Useful Bookmarks

User-Agent: *

Disallow: fwp-admin/

Disallow: ftag/

Allow: fwp-admin/admin-ajax.php/

Sitemap: https://rnonprofitssource.com/sitemap.xml

The framework for this file goes as followed:
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User-Agent: *

Allow:

Disallow:

Sitemap: https://YourSiteName.com/sitemap.xml

With the allow function, you can specify pages or folder directories that you
want Google to index and crawl.

If you have member only pages or ones that you prefer not to appear in
Google’s index you can use the disallow function.

For example, | don’t want my /wp-admin/ or /tag/ folders and sub-folders to
be indexed by Google, so | disallow them.

Within Google Search Console you can test URLs to see if the allow/disallow
rules you've created are working as intended, as well as check for any errors.

Finally, be sure to reference your sitemap within your Robots.txt file as
another way for Google to crawl your site.
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3.

Include Structure Data (Schema Markup)

Structure data is what tells search engines, at a high level, what your content
is about.

Here’s a screenshot of the structured data from chapter 1: Digital Marketing
Plan:

Tred

<article id="post-8149% class="-post-farsat single post-B149 post type-post status-publich
farmat-standard has-post-thumbnail hentry category-digital-marketing-plan” itemscope
itenType="htetp://cchema.org/BlogPosting" >

div class="featured-image">
<@ data-title="Digital Marketing Plam For Nenprofits: The Definitive Guide (2817)"

href="https: //nonprofitssource. confup-content uploads /2017/86/Digital -Marketing-Plan-For-Nanprafit . png"
rel="prettyPhoto" >

<img Lttmprcp:"image" sre="https: /foonprofitssourcs. comfwp-contentfuploads /2617 /86/Digital-
Marketing-Plan-For-Nonprofit.pag" alt="Digital Marksting Plan For Monprofits: The Definitive Guide (2817}
title="Digital Marketing Plan For Nonprofits: The Definitive Guide (2817)%/>

<div class="item-overlay"»</div>

¢div class="item-overlay-text™>

<div class="item-owerlay-text-wrap">
<gpan class="plus-sign”»</spans

<fdive
< fdivx
-
< fdive
£1-- BEGIH .5in51e-c55t-cnnt:nt -

Sddw c]nn%é"single-;nst-:nnt:nt"b

<!-- BEGIN .post-header --»
div class="post-header">
thl class="title entry-title” itemprop="headline™>Digital Marketing Flen For
Monprofits: The Definitive Guide [2017)</ hlx

¢l-- BEGIN ,post-meta-info --3
tdiv class="post-meta-info”>
<span class="bleg-auther minor-meta™ >
i{span class="post-date dote updated™>
ctime datetime="2917-06-23T04:26:16+00:087 itemprop="dotePublished”»Jun 23, 2017 times{ span>

<span class="text-sep"»|</span>

Posted by
cspan class="entry-auvthor=-1ink™ itemprop="name”»
<span class="vcard author™:
ispan class="fn">»
<a href="https://nonprofitssource.confavthor/jfirchgmail-
com'” title="Fosts By Jason” rel="author”>Jason<Sa»
fspans
< span’
4Sspand
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Don'’t get too intimidated by the lines of code.

In a moment, I'm going to show you a free tool that anyone can use to
structure their web content for search engines.

First, let’s define the fields:

m Title: Defines which headline should appear in results.

m Author: Who is responsible for publishing the article.

m Date Published: When was the article published. This is how
websites display the date stamp in search results.

m Image: What image should be served in the image packs.

m Category: This tells Google what topic your article or page is about.
We covered the importance of building topic authority chapter 2:

Nonprofit Marketing Strategy.

Each of the fields above help Google to further understand how your website
relates to the keyword being input so that it can serve the best possible results
to the end user.
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It also gives control to webmasters, by telling Google exactly what to serve
when the content is pulled.

There are two ways to edit your structured data.

1. You can go to Schema.org and create the structured data based on
their guidelines. This requires you to hard code the data onto your
website.

2. An easier and non-technical solution is to publish your page using
Google’s Data Highlighter tool.

Head to the Data Highlighter tool within your search console under the
Search Appearance drop-down menu.

Here you can see I've submitted all of my articles using the tool:
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Overview About
Data Highlighter
Page set Data type Status
This Digital Marketing Process Will Make You Write :
g i Publish
= Better Content & Articles ublished
[0 Front Page # Articles Published
£ The Utimate List Online Giving Statistics ## Articles Published
Iiaster These Email Marketing Strategies For ;
Fundraising Success: Nonprofit Link Roundup # PN 5 Fukshed
| Dhgital Fundraising Strategies. Monprofit Marketing Asticles Published

Link Roundup &
The Best Monprofit Marketing Articles (Link Roundup) ;
P Articles Puklished

Crigital Prometion Strategias (That Get First Page

' ' Publish
Results Fast) # Articles ublished

£ About Jason # Aricles Published

You'll have to wait until after Google has indexed your page before you can
begin highlighting.

I've noticed this can take anywhere between 2 to 8 hours, but you can always
speed things up by using Google’s fetch tool.

Once indexed, enter the URL of a page and begin highlighting:
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Digital Marketing Plan For Nonprofits: The Definitive Guide

Jun 23,2017 Cleartag il Marketing Plan | 1 comment

Title . :
Does your gital marketing plan?

Author

- 1 1 1 it7

Or,areyol . SRR » ‘-ontent on the web hoping someone will find it?
| getit. Imiage

Category
Lack of re: N ; sadership buy-in, choosing the right software tools (or the right strategic

wverage ratin = oy o .

partners) . . ay current on the latest marketing trends is overwhelming.

My Data ltems (1)

Article

Title:

Author:
Date published:

Image:

Category:

Average rating:
=

L |
k)

[

es

Digital Marketing Plan
For Nonprofits: The
Definitive Guide (2017)

Jason

Jun 23, 2017

hitps://nonprofitssource.

com/digital-marketing-
plan/

Digital Marketing Plan

Once you're done hit publish and you’re good to go.
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According to Google, either 1) Schema.org or 2) Data Highlighter are an
acceptable method for structuring your website’s data.

4. Increase Your Page Speed Load Times

Websites have become obsessed with page speed and so has Google.

While page speed is not explicitly stated as a ranking factor by Google, it does
have implications for people clicking through to your site.

According to one study, people expect a site to load within 2 seconds.
Any longer and you risk visitors abandoning your page.

Pingdom's page speed tool is a great way to test your site’s load time:

Summany
= Pericrmance grade Load time Faster than
g s7 2.26 s 63 %
l:l.:llr: :‘.L:-Il: :-.-l-. TiPs y
AT,
— ’? Penge sire Requesis Testad from
B } g'_ EE Zan Jose
T 5.8 MB 144

It even breaks down the score to show areas of where you can improve the
performance of your website.
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Performance insights

@ =
B B
B Ky
B

I'd also recommend checking out any of these free page speed WordPress

Plugins:

Remaye guery SINings fram static resources
Leverage browser cacheng

Serve stalic conbent fram a coakieless domain
IlinimiZe radirecis

Specify @ cache validztor

Specify & vany: Accepl-Encoding header
Awoid bad reguesis

Klinimioe request sire

W3 Total Cache

Autoptimize

EWW Image Optimization

Fast Velocity Minify

Lazy Load

Lazy load, for example, requires the visitor to scroll down to the image before

it is loaded o the page, reducing the number of requests a page needs to
perform when a visitor lands on your site.
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Less request equal faster load times, which means fewer opportunities for
visitors to abandon your site.

5. Mobile Page Speed Is A Ranking Factor For Mobile

Searches

Google announced that on July 2018 page speed will be a ranking factor for
mobile searches.

Just as web pages need to be serving fast load times on desktop clients, so
should your mobile pages.

We live in an increasingly mobile world, so much so that it's estimated that by
2018 57% of all internet traffic will be conducted on a mobile device.

To keep up with these trends and to better serve user queries, it makes sense
for Google to want to score mobile search results based on page speed.

This is part of a broader initiative called the Mobile First Index, which was
announced by Google back on November 4th, 2016.

In other words, Google will begin crawling, indexing, and ranking content
based on the mobile version of your site — not the desktop version.

As a first step towards the mobile first initiative, Google launched a mobile
page speed tool.
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mobile speed

Most sites lose half their visitors while loading.

In addition to analyzing the overall health of your mobile page, the tool also
provides remediation steps to take to improve page load times.

Of course, none of this is new and we’ve been talking about the crossover
from desktop to mobile viewing for the last 3-5 years.

What is interesting is that mobile development tends to stop at screen
optimization and page speed.

For example, mobile-optimizing your site doesn’t make filling out a lengthy
donation form any easier on a smartphone.
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| predict websites will, and already have begun to, serve different versions of
their site entirely, dependent on how the user is viewing the page.

6. Create Accelerated Mobile
Pages (AMP)

Accelerated mobile pages or AMP, is a
project developed to deliver fast mobile
content.

AMP serves an HTML stripped down
version of your website.

This means all of your fancy scripts
that add to functionality or design are
removed in order to display content
FAST.

Q a digital marketing plan ¢

Digital marketing plan - tactics |
nibusinessinfo.co.uk
NI Business Info > uk > content » digital-...

The tactics section of your digital marketing plan
will describe how you will implement your strategy,
and defines the channels and tools that you ...

Digital Marketing Plan For Nonprofits: The
Definitive Guide (2017)
https://nonprofitssource.com » digital-ma...

€© AMP - Jun 23, 2017 - The
most thorough digital marketing D
plan for nonprofits online. Learn b

how to create an online strategy
that gets ... D bttt

OFFICIAL SITE: - 26-Week Digital Marketing
Plan
https://www.26weekplan.com

The official site of of the 26- o
Week Digital Marketing Plan - + A week,
find out about the Inner Circle iaassS
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Take a look at the difference between a non-AMP and it's AMP counterpart for

chapter 1 of this guide:

m https://nonprofitssource.com/digital-marketing-plan/

m https://nonprofitssource.com/digital-marketing-plan/amp/

If you compare the two pages side by side using the Pingdom tool mentioned
in the page speed section above, you’ll see a noticeable difference in

performance:
Summary
i Parformance grade
= 69
B e
E= w
P i
- E age size
T s v 5.8 MB
Summary
oy ey P o et o Gne Ferformance grade
Pl LY B 96
[ i Page size
: 7025 kB
E:m

Lead time

1895

Reguesis

185

Load fime

745 ms

Requests
16

Faster than

T2%

Tested from
BE San.Jose

Fasier than

93 5%

Tested from
B San Jose
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The AMP size is 8x smaller, sends 169 fewer requests and loads 1 second
faster than non-AMP.

Now, Google has said that AMP is not currently a mobile ranking factor.

Some interpret that to mean AMP might become a significant factor in the
future.

In my view, it doesn’t matter whether or not AMP offers a ranking benefit.

I's all about user experience, which | = & google.com ¢
believe AMP does well by providing the
most simplistic way for people to
consume your content.

b 4 nonprofitssource.com &)

_ N|P®» l
Souree

Digital Marketing Plan For
Nonprofits: The Definitive

One of the easiest ways to set up AMP is Guide (2017)

with the WordPress AMP plugin by
Automattic. @ Jason 4 months ago

Does your nonprofit have a digital

. . . i ?
Give search engines a few days to index ~ ™Marketing plan:

your pages before checking to see if they  Or, are you throwing a ton of content on

] . T
were Implemented correctly. the web hoping someone will find it¢

I get it.
You can go into your Google search Lack of resources, expertise, leadership

console and use the Accelerated Mobile buy-in, choosing the right software tools
Page tool to check for errors as well as (or the right strategic partners) all while
the number of indexed pages:

trying to stay current on the latest

< h m o
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Accelerated Mobile Pages

Fix ﬂpp”cﬂble issues in your Accelerated Mobile Pﬂges (."\MP}I in order to have them prominently sanved to mobile users, Lear more.
Status: 10/115M17
B 9 Indexed AMP pages B 0 aMP pages with critical issues

100 10.0
745, \_/ \_/\_\_/_r/
50 50
25 /_/_\ 2.5
\_\

AT TAT  RAMT  &BAT BATHT  &R4NT BROAT  GRAT MBAT AT BT EIT BEBAT 0T 10T 100anT

Congratulations, you have no AMP page errors

| also came across an accelerated mobile page validator tool that lets you test
multiple URLs at once:

7 URLs (Desktop or AMP versions): & User Agent:
hittp iinonprofitszaurce comfdigital-marketing-planfamp’ ’ Googlebot v m @ csv
2 n, > i ral="amphtmi
URL Status Code AMP? rel="amphemr WValig? sChEma.ong Canonical URL {rom canomical URL) I pibeme ntation
hitps Mnonprofssounce comidigital-markesng -plani. .. 200 W A L Article 00 Qo

While accelerated mobile pages don’t influence rankings, it is a sign of where
SEOQ is going.

| recommend taking a look at implementing AMP onto your site as a
low-medium priority.
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7. Website Security (HTTPS) Is A Ranking Factor

Hypertext Transfer Protocol (HTTP) is the connection between your browser
and the website you're trying to reach.

The “S,” stands for secure, whereby the connection between your browser
and the website is encrypted.

First and foremost, HTTPS provides trust for your customers, donors, or
members.

It's also a requirement for PCI (Payment Card Industry) compliance.

C | & Secure https://nonprofitssource.com/digital-marketing-plan/

: x
i Secure connection

‘ Your information (for example, passwords or credit ‘
card numbers) is private when it is sent to this site.

We’re in an interesting period of time where companies, nonprofits, and even
world governments are at risk of falling victim to a cyber attack.

By moving your organization to HTTPS, you’re creating another layer of
defense to safeguard donor payment information and personal data from
being stolen.
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Google’s perspective is that all user connections between its browser and the
website should be secure, so much so that they introduced HTTPS as a
ranking signal back in 2014.

A

Your connection is not private

Attackers might be trying to steal your information frsm_{fclr

example, passwords, messages, or credit cards). Learn more
MET::ERR_CERT_COMMON_MNAME_INVALID

|:| Automatically send some system information and page content to Google to help detect

ADVANCED Back to safety

Getting HTTPS set up on your website is extremely easy and inexpensive.

Most hosting providers offer a service to purchase an install an SSL certificate
on your website for $50.00 per year.

Once you have the certificate installed you will need to create a 301 redirect
from every HTTP page to HTTPS.
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This is important because when you apply HTTPS across your website, the
HTTP versions stay published.

If Google’s web crawler stumble upon these pages you risk being penalized
for having duplicate content, although it’s rare.

As a WordPress user, | found the Really Simple SSL plugin to get the job
done quickly — and it was free.

It created all of the 301 redirects as soon as | activated the plugin.

It also converted all of my pictures from HTTP to HTTPS, which helped fix the
mixed content issues | was having.

In short, HTTPS is important to building trust, safeguarding against cyber
attacks, and to getting high rankings on Google.

8. Develop An Inbound Link Building Strategy

Link building has quickly become one of the most talked about practices in the
digital marketing community.

Ever since Google announced links as one of their top 3 ranking factors,
marketers have been developing strategies to earn those links to their site.

You might recall us going into detail in chapter 3: Digital Promotion
Strategies.
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Hello Dan, o The problem

| was looking through your suggested links and noticed a few links were broken:

www tutormentorconnection.org/LinksLearningNetwork/LinksLibrary/ HEf"-r:’;]FE
tahid/560/agentType/ViewType/PropertyTypelD/8/currentpage/5/ Default.aspx SUNEIE

Value R specific
proposition o Let me know how to reach the webmaster and | can send a list their way!

Also, if you're open to suggestions, | think nonprofitssource.com/marketing-blog/ oThE offer
would be a great fit.

We have a variety of nonprofit marketing resources that I've had trouble finding
elsewhere.

o How it's relevant
All the Best,

Jason

NIF®)

SDIII’(!E

Think of links as a mention of authority that gives your content credibility.

The more high-quality links your content earns, the more valuable the
information must be.

In addition, links from websites that have related topic authority reinforce your
own.

For example, a link from Nonprofit Technology tells Google that the topic of
my website is focused on nonprofits.
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Group

Giving Hislory Environmental Activist

Current Donors 0-6 month activist
Lapsed Donors 6-12 month activist

Sustainers 12+ month activist

Online Fundraising ldeas
(7 Strategies & 63%
More Donations)

Nonprofits Source
APRIL 19, 2017

I'm going to share 7 insanely easy online
fundraising ideas that are making a huge
impact for nonprofits. First I'll show you
how the Environmental Defense Fund
used their email list in a creative way to
increase online donations by 63%.

5 E3 B

Likewise, a link from a related marketing website will generate topic authority

around marketing.

From a non-search perspective, having links to your site from websites that
are in your industry is a great way to generate referral traffic, build your

audience and grow your brand.
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9. Structure Your Content Around Topics

The search landscape today is dramatically different from how it was 10 years

ago.

Following on page SEO best practices used to be enough to get first page
rankings for highly profitable keywords.

But times have changed and search engines are constantly working to
improve results for users.

This has partially been brought about by how easy and inexpensive it is for
companies and individuals to create websites.
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750,000,000

500,000,000

250,000,000
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With more websites being created, the need to quickly and accurately sort
information forces search engines to evolve.

A key component of this evolution is structuring content around topics.

@ Nonprefitssource.com o

NIP®)

Source

When developing a content strategy, it's easy to focus on topics for articles or
rush head first into keyword research.

However, how you structure your content plays a significant role in SEO.

Take this guide as an example.
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Each page is inter-linked, which passes topic and internal link equity, in
addition to including relevant keywords to each page.

As a result, I've been able to rank on the second page for a highly competitive
term: Digital marketing plan.

How Is Digital Marketing Success Measured?

SEO can be an incredibly frustrating process because of how long it takes
before the investment proves its value.

So it makes sense to want to know how to measure if your SEO strategies are
working.

The obvious answer is to measure organic traffic growth or increases in
conversions on paid services, form fills, or donations that can be tracked back
to search.

Another way is to look at keyword ranking growth.

For example, in September the total number of ranked keywords on my site
was 67:
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Organic keywords

By January 18th, that number has jumped to 665.

My keyword rankings from the 11-50 page position have also risen 7X from 35
to 278.

I’d highly recommend investing in a keyword tracking tool like Ahrefs, Moz, or
SEMrush to measure these results.

The platforms are relatively inexpensive and offer a lot of value, but in this
case, you'll be able to easily measure the progress of your digital marketing
activities.

In the final chapter of this digital marketing plan, we're going to share free and
paid marketing tools you can use to achieve your nonprofit’s online goals.
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You just completed chapter 5 on how to create a

digital marketing plan for nonprofits!

Here’s a quick recap of what you learned:

1. How SEO works: search engines crawl websites looking for clues to
index, sort, and rank content with the goal of providing the best
results to match the user search query.

2. Why SEO for nonprofits is important: donors are shifting their
preference to online sources as a means to give to the causes they
care about. Increasing your search visibility is a cost-effective way of
reaching your audience where they spend most of their time.

3. On page SEO: at the heart of on page SEO is keyword optimization,
whereby you include exact keyword match and related keywords to
different elements of your page including page title, within the body
of your page, and in the meta description.

4. Technical SEO: these factors help search engines navigate through
the backend of your website digging deeper into the relevance of
your content on the topics you write about.

5. Measuring digital marketing success: track keyword growth to
measure the success of your content and SEO strategies.
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